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THE 1921 DIRECTORY OF CANNERS 
iS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 


Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St.. N. W. Washington, D. C. 


PERSONAL, CHECKS ACCEPTED 


WESTERN et GUM COMPANY 2 EXSU | 


Labeling on‘Jin ~ Pick- 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES, BROKERS 


PHONES: 205-206-207 Phoenix Bidg. 
Of, PAUL 114 & 4% BALTIMORE, MD. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


CANNED GOODS EXCHANGE 
Year 1921-1922 


President , John R. Baines. 

Vice-Pres ident, W..H. Killian.. 

Treasurer , Leander Langrall 

Secretary , William F. Assau. 

COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., H. Steel 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, Wm. 
Grecht, Norval E. 

Committee on Commerce, D. H. Stevenson, E. 
Jones, C. F. E. F. 
Thomas, J. O. Langrall. 

Committee on Legislation, E. C. White, Geo. T. Phillips, 
Geo. N. Numsen, John Gibbs, 

Thos. L. North. 

Committee on Claims, Fred. W. Wagner, Leroy Lan- 
grall, R. S.Rightson, John W. 
Schall, Jos. M. Zoller. 

Hospitality Committee, W. E. Lamble, H. W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F. Cole. 

Brokers’ Committe, F. A.Torsch, Herbert C. Rob- 
erts, J. A. Killian 

Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 
Eli Frank. 
Chas. Glaser. 


' MADE BY THE 


JOHN R. MITCHELL CO, 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 
to two sides of thetooth. Hopper and discharge shoots are lined 
with white pine. 
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SERVICE 


alf a million dollars worth of well selected stock, 
constantly maintained, and an organization — 
keyed up to the theory that plant efficiency is meas- 
ured by the number of orders shipped on the day 
of receipt, accounts for Caldwell service. 


If you need gears, sprockets, transmission machinery, | 
Helicoid Conveyor or any of the Caldwell specialties prompt- 
ly wire Caldwell, or call up the nearest Link-Belt office. You 
will find Link-Belt Company offices in all principal cities. 


H. W. CALDWELL & SON CO. 
LINK-BELT COMPANY. OWNER 


CHICAGO, 17th Street and Western Avenue 
DALLAS TEXAS, 709 Main Street NEW YORK, 50 Church Street 
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You cannot safely ignore the washing problem. Solve it befor 
your peas go to the can—if you do not, your customers may solve 


it for you and pass up your pack. The choice of the buyer 
centers on clean stock. , 


When you put in a washer, that is the time to make sure that 


WASHER, there you find a satisfied processor. It gives him the 


your choice is right. Wherever you find a MONITOR SPRAY err: 


results that he seeks and does not injure the stock. 
NOW IS THE TIME TO INVESTIGATE. 


a4. 


HUNTLEY MFG. CO. 


Tillsonburg, Ont. P. O. Drawer 25 SILVER CREEK, N. Y. yo nc 


San Francisco, Cal. 


“We excel Cie Labels 
in‘Designs . the Standard 
of Artistic erit for Comny eial Value. 


Stecher Lithographic ©. 
Rochester, N-y. | 
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The Book You Need! 


Every factory in the business should have a copy of 
this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
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WEEKLY REVIEW 


The Railroad Strike, Called Off, Should Help Business—Battle 
to Relieve the Consent Decree Growing Steadily—Canners 
Being Urged to Oppose the Lifting of This Ban—The 
Corn Canners Open Price Association Defends Its 
Figures on the Corn Pack—Market Quiet 
and Devoid of Action. 


Friday morning’s news that the big railroad strike had been 
called off, and the realization that all business would not be 
tied up and badly hampered, should put new life into :all mar- 
kets. It might have been expected that the threatened railway 
tie-up would have caused a rush of buying, in every line, to 
have stocks on hand before the shut-down. But it was the gen- 
eral comment that nothing of the kind happened. In fact, just 
the reverse seemed to take place—ordering stopped at once. 
This does not refer to canned’ foods alone, but to all lines of 
merchandise, and the fact puzzled old market students. With 
the resumption of trade along normal lines canned foods will 
= their share of improvement, and the market can stand 
this. 

The battle, for and against, the lifting of the Consent Decree 
in the matter of the big meat packers is waging warmer every 
day, and it is noticeable that the aid of this industry is being 
eagerly sought by both sides of the controversy. Those who wish 
to keep the big meat packers out of the canned foods and kin- 
dred businesses are parading all the octopus ghosts and uttering 
all the dire forebodings of what will happen to every fruit and 
vegetable canner if this huge monopoly is allowed to again enter 
the lines; how the canners will be driven out of business, even 
as the meat packers were, and how the poor public will be 
gouged and robbed when these fell-designers get their claws 
upon the throat of this industry. 

On the other hand, those who favor the re-entry of these 
good customers, and wide distributors of canned foods, scoff at 
all this horse-play. The canners should know, however, that 
the wholesale grocers and others have prepared to fight this 
attempt to relieve the consent decree as they have never done 
on any other occasion that.we can recall. They have organized 
to have representatives attend all canners’ conventions, etc., and 
to work upon ever possible interest to help them hold this 
decree as it is. Mr. Vernon Campbell, who has been given the 
credit for haivng started the assault upon the consent decree, 


‘and who in turn was charged by the California canners as being 


owned and controlled by Armour & Co:, through the California 
Co-operative Canneries, has written us ridiculing this statement, 
saying that they sold but one-fourth to one-third of their products 
through the big meat packers, but that they do want that usi- 
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ness returned to them. Both sides of the argument are mar- 
shalling strong forces in Washington, and we are promised some 
merry times when the hearing is opened, on November 28th. 


As was to be expected, the Corn Canners’ Open Price Asso- . 


ciation has taken mild exception to the Corn Statistics as issued 
by the National Canners’ Association. They ask for and we 
gladly grant them,opportunity to explain their figures of the 
corn packs: 
The Corn Canners’ Open Price Association. 
Urbana, Ohio, Oct. 26th, 1921. 

The Canning Trade, Baltimore, Md. 

Dear Editor: 

We have read with unusual interest the National Can- 
ners’ Association’s statistics on the 1921 corn pack, also 
your comments on the situation. Since you make reference 
to the Corn Canners’ Open Price Association, possibly you 
will allow us the necessary space to give your readers the 
information we have gathered from the corn canners them- 
selves. 

Let us say in the beginning if you, Mr. Reader, are 
expecting this to be an attack on the National Canners 
Association, you will be disappointed. We regard the Na- 
tional Association as entirely essential to the industry. We 
have on more than one occasion offered to lend them any 
assistance we might be able to render. 

The figures we are going to give you are first-hand 
reports from the canners themselves, given to the writer 
either in person or by letter, except when indicated by a 
star (*); in that case by confidential informant. _The figures 
for the respective States include the corn pack in the State 
as near as possible to give from the information at hand. 
One large packer, having factories in two or more States, 
is credited to Indiana. In no case will there be danger of a 
duplication of figures. Succotash is not included. 

168 canners reported they packed 7,257,968 cases. 

25 canners, all in Eastern States, who did not report 
their pack previously, reported their maximum acreage to 
be 3,327 acres; 12 Eastern canners have made no reply to 
our requests for information; they may be larger than the 
average. We have been advised that at least two of them 
are not operating, and at least one or more are very small. 
All other known corn canners have either reported to us 
they were not operating this year or have been reported as 
not operating by a special messenger. , 

The pack by States and the number of canners reporting 
include all known firms operating unless otherwise indicated. 


Cases 
Indiana, 10 firms reported....... 715,601 
Illinois, 19 firms reported (*1 confidential)......1,742,300° 


Iowa and Nebraska, 19 firms reported..’... 
Minnesota, 15 firms reported 
Wisconsin, 20 firms reported 
Does not include Iowa pack of 1 firm. 
9 firms not reporting pack reported 745 A. 
4 firms make no report. 
7 firms report not operating. 
8 firms (*) advise not operating. 
1 firm reports 50 per cent of 1920 acres. 
Maryland and Delaware 21 firms reported........ 
Does not include Illinois pack of 1 firm. 
4 firms make no report. 
24 firms report not operating. 
20 firms (*) advise not operating. 
3 firms report not corn canners. 
9 firms not reporting pack reported 1912 A. 
1 firm reported undecided. 
New York, 16 firms reported..... 
2 firms not reporting, pack reported 160 A. 
4 firms make no report. 
19 firms report not operating. 
3 firms (*) advise not operating. 
Other States, 10 firms reported 


194504y 
512,478 
482,201 
560,977 - 


751,780 


8 firms not reporting, pack reported 1010 A. 

8 firms reported not operating. 

2 firms (*) advised not operating. 

5 firms too small to notice. 

Every known corn canner in the United States has re- 
ceived numerous letters from this office begging his co-opera- 
tion (return addressed and often stamped envelopes have 
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been supplied) not to become contributing members, not to 
incur any obligation, simply to co-operate for their mutual 
information and good. Ohio and States west have sup- 
ported our work 100 per cent. If the East had done like- 
wise, there would be no question now about. correct figures. 

The pack has been larger than was anticipated, the 
acreage just about as reported by us in July. The produc- 
tion per acre has been the largest yet recorded. The aver- 
age of the 168 canners reporting being 68% cases per acre. 
This average gradually climbs as the pack of Eastern can- 
ners is reported. The average in Maryland and Delaware 
being 87 cases per acre; Maine, 103 cases per acre. 

- bg total acreage harvested by the 168 canners was 
105,902. 

We frankly admit we have been mistaken on the pos- 
sible production. What was reported to us by more than 
90 per cent of the operating canners in August to be below 
a normal crop either made a phenomenal improvement or 
statistics in the past have been woefully misleading, as 
they show the average production to have been about 50 
cases per acre. 

Based on the information above, and we have been 
doing all in our power to get every case of corn packed 
reported and the truth in every instance, we cannot see 
where it is possible for the pack to reach 8,000,000 cases. 
However, when we have been able to get as well and favor- 
aby acquainted with the Eastern canners as those in the 
Central States, we may find canners we have not as yet 
heard of, also that our information from the East was not 
100 per cent. It is not our purpose to squeeze the pack; we 
are willing and want to be shown. 

Very truly yours, 
CORN CANNERY’ OPEN PRICE ASS’N. 
T. E. Dye Manager. 

You have the N. C. A. figures before you, as reported in 
last week’s issue, and we will leave the comparison of the figures 
to you. In other words, we submit the evidence without com- 
ment, other than to remark that, the life of the statistician is 
always an unhappy one. In return for his labor he gets noth- 
ing but “kicks” and complaints, so that it is a brave man or 
band of men who can continue the work for any number of 
years. 

Operators in this market, as indeed in all markets of the 
country, report no action this week, and all lines very quiet. 
Such changes in market quotations as are shown in our market 
page, elsewhere in this issue, are mainly downward, the excep- 
tion being spinach. Nature continues to withhold her tears, and 
to such a dire condition has this long drouth gone that all crops 
that can suffer are suffering badly. “How dry we are,” speaking 
of crops, of course, was shown by the remark of one rather 
large grower this week, as he looked at the reddening fields of 
grass and weeds spread out before us as far as the eye could 
see. Said he: “We were digging some post-holes, and as they 
drew the dirt up from the six to eight feet depths and threw it 
upon the pile the dust raised like a cloud,” and when we laughed, 


he assured us he meant every word of it, and we then noted that 
there was no trace of smile on his face. 

We cannot recall when the earth was so hard and baked nor 
to such a depth, and it stands to reason that the spinach crop, 
which has had such a difficult task to struggle along at all, 
should be short and poor, and of course very high in price. And 
that is why spinach is advancing and must advance. 

And there has been no improvement in the oyster yields or 
receipts, despite the finest oystering weather that was ever ex- 
perienced, Every day of the season has been warm, balmy— 
ideal for oystering, but the shell stock has not been produced, 
despite market prices which make it attractive to the oyster- 
men, and despite, further, the fact that labor is plentiful at 
comparatively low rates, 

Sauerkraut might be added to this list of scarce and higher 
articles, owing to the poor crop of cabbage and the high prices. 

The apple pack is going on in its small way, owing to the 
searcity of this important item, and to the high prices easily 
obtained for all kinds of apples. It is:noted that the apples 
in cold storage far exceed the amounts held at this time last 
year, a fact that can be explained from the way the fresh apple 
men gathered up all the crop in sight and put it away, knowing 
that apples presented a fine opportunity for speculation. 


6 
188,644 
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Has It Been a Knotty 
Problem for You? 


If you’ve had difficulty in figuring 
the best way to ship your 5-gallon cans 
under the new ruling, then you haven’t 
seen an Embry 5-gallon Can Crate. 


These dependable containers are de- 
signed especially for shipping two 5- 
gallon cans. They’re light, strong, 
safe and as easy to set up as A B C. 


EMBRY 5-GALLON CAN 
CRATES SOLVE THE 
PUZZLE 


Embry 5-gallon Can Crates are 
shipped knocked dowh---all in one 
piece---and when assembled fit snug 
and tight. 


All that is required in assembling is 
to fold the crate around the can, three 
twists of the wrist and---zip !---it’s 
done! And once in position the crate 
is as sturdy and unbreakable as the 
Pyramids of Egypt. 


Lay in a supply of Embry Crates 


right now and avoid further shipping 
difficulties. 


Embry Box Company 
Incorporated 
Louisville, Kentucky. 
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OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 
MACHINE AND BOILER WORKS 
2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE MARYLAND 


For PACKERS and_| 
MANUFACTURER 


OYE 


BALTIMORE, 
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CANNED FOODS COMMITTEE TO CO-OPERATE 
WITH COMMERCE DEPARTMENT. 


Some little time ago Secretary Hoover informed 
the National Canners Association that, under the new 
chief of the Bureau of Foreign and Domestic Com- 
merce, Dr. Julius Klein, it was contemplated organiz- 
ing a canned foods division. Incidentally, Mr. Hoover 
asked the National Canners Association to suggest any 
recommendations they might have and also what indi- 
viduals would probably be the best to serve as an ad- 
visory committee. This resulted in several conferences 
between Dr. Klein and Secretary Gorrell, and a com- 
mittee was announced, composed of C. H. Bentley, Cali- 
fornia Packing Corporation, San Francisco, chairman ; 
R. S. Shriver, B. F. Shriver Co., Westminster, Md.; 
E. S. Thorne, Geneva Preserving Co., Geneva, N. Y.; 
L. A. Sears, Warrensburg Canning Co., Warrensburg, 
Ill., and E. G. McDougall, of Libby, McNeill & Libby, 
Chicago. 

This unit relating to canned foods has now been set 
up under the general direction of Mr. E. G. Mont- 
gomery, chief of the Food Stuffs Division, Depart- 
ment of Comnierce. Mr. B. R. Hart, for many years 
connected with the Bureau of Food and Drug Inspec- 
tion, and later with the National Canners Association, 
has been appointed special agent for canned foods. 

The canners advisory committee met in Washing- 
ton and in preparing a tentative initial program for the 
consideration of the department, filed a compilation of 
canning statistics taken from the census figures just 
issued, which showed the valuation of the canning out- 
put to be over $800,000,000 annually. The conclusions 
of the committee were that the Bureau of Foreign and 
Domestic Commerce could be helpful along the follow- 
ing lines: 

Information Which Canners Seek—1. By accu- 
mulating information showing. the consumption of 
canned foods in foreign countries of importance, the 
amounts produced at home, the amounts imported of 
canned milk, sardines, tuna, salmon, meats, soups, peas, 
corn, tomatoes, other vegetables apples, pineapples, 
peaches, apricots, pears, and other fruits; the respec- 
tive countries of origin; and the rates of duty applic- 
able to goods from this country; and showing cases of 
discriminatory tariffs. 


2. By instructing consuls and commercial at- 
taches of the general misapprehension of so many for- 
eign nations in classifying canned foods as luxuries, 
whereby said countries deprive themselves of needed 
revenues to no purpose, with further instruction to 
ascertain what can be done to secure proper classifi- 
cation. 

8. There are various countries from which we 
are importing caned foods on a very much lower rate 
of duty than the respective countries levy upon our 
canned food products. It is hoped that the Bureau of 
Foreign and Domestic Commerce may be willing to 
make such representations through appropriate chan- 
nels as may lead to a fairer adjustment of their tariffs. 
From Portugal we import canned sardines; from Spain, 
canned pimientos ; from Italy, canned tomato products, 
olive oil and fish; from France, canned peas, mush- 
rooms, olive oil, sardines, fruits and other products: 
from Japan, canned crab meat; from Australia, canned 
fruits. None of these countries are giving this coun- 
try a fair opportunity for the sale of our canned foods. 

4. Regulations. regarding marking of packages, 
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weights, food standards, trade marks, custom house 
reulations, etc., in many foreign countries present 
numerous restrictions which should be removed. 

5. By arranging a closer co-operation between the 
bankers and merchants of this country so that when 
foreign government loans are floated in this country, 
effort may be made coincidently to secure more favor- 
able consideration for our exports. This practice has 
been followed successfully by Great Britain and Ger- 
many in the development of their foreign trade, and 
the precedent established. 

Seek Tariff Changes—6. Under existing and re- . 
cent tariff laws there has been no opportunity given 
to industries of this country nor to foreign countries 
to negotiate reciprocal reductions or commercial 
treaties looking toward tariff readjustments. This 
condition has led to serious misunderstanding, bitter- 
ness, hostility, and loss of trade. It is our opinion 
that Sections 301 and 303, Special Provisions, of the 
pending tariff bill may be helpful in giving such oppor- 
tunities. Section 302, special provisions, in our opin- 
ion should be more general in scope. It is not likely 
that the same identical products would move as exports 
and imports between two given countries. In our opin- 
ion general classifications should apply embracing all 
canned foods for example. 

Many of our neighbors seem to take it for granted 
that we are the only nation levying tariff of a restric- 
tive sort, when as a matter of fact the rates proposed 
in the new tariff bill average lower on the products 
admitted from many of the Latin-American countries 
than the rates levied by them on products we would 
like to ship to them. We hear constant complaint of 
our tariffs from the representatives of some of these 
countries but apparently there is no agency of our Gov- 
ernment which feels quite free to call their attention to 
their own unfriendly tariffs. It is believed that section 
302, special provisions, of the pending bill, should be 
amended so that the conditions may apply to products 
of the same general classification which the foreign 
countries in question desire to export to us. For ex- 
ample, France exports canned peas, canned fruits and 
sardines to us and these are admitted upon payment of 
a reasonable tariff. We may not expect to export 
these identical products to France, but there are other 
canned foods, such as canned milk, salmon and fruits 
which are required to pay a much higher tariff than 
the canned foods from France. Similarly some of the 
Latin-American countries canned meats which are ad- 
mitted here upon the payment of a reasonable tariff, 
while on the other hand our canned fish and milk, 
— and fruits are met with prohibitive rates of 

uty. 

During many years efforts have been made through 
the Department of Commerce and the Department of 
State to solve this difficulty through channels of diplo- 
macy, but without satisfactory results. We are forced 
to the conclusion that we must: have something to offer, 
something to trade with, and we respectfully request 
that the Department of Commerce use its influence so 
far as it consistently can in connection with pending 
tariff legislation. This recommendation is made with 
the knowledge of the fact that the Department of Com- 
merce is administrative in its functions, but as it is our 
firm conviction that the lack of opportunity to nego- 
tiate for the practical exchange of commodities has led 
to unnecessary misunderstanding and irritatoin, while 
the application of ordinary trade principles would seem 
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to promise relief from misunderstandings and the de- 
velopment of a fair exchange of products upon eco- 
nomic principles. 


Importance of Improving Foreign Exchange Con- 
ditions—In common with all industries seeking foreign 
trade, we find ourselves seriously restricted by the 
present conditions of foreign exchange. The fluctua- 
tion and unfavorable rates which must be absorbed by 
our customers not only discourage business because of 
the high cost of the goods, but cause irritation and 
hostility toward this country. Many seemingly intel- 
ligent buyers have the curious notion that this situa- 
tion is a species of Yankee cleverness. 


It is obvious that this situation can not be rem- 
edied until we buy more goods abroad and trade is more 
evenly balanced. The canning industry is alive to the 
fact that in a general way, this country will not re- 
gain nor develop foreign trade unless it is prepared 
to buy as well as sell. Just as our merchant marine 
will be seriously handicapped by reason of its inability 
to get return cargoes from foreign shores, so our ex- 
change rates will restrict trade unless we buy as well 
as sell. In a general way, the canning industry is 
willing to yield its proportion and take its chances with 
the admission of foreign canned foods. We ask fair 
and proper consideration of the matter to the end that 
mutual benefits may be derived. The industry has not 
asked for high and prohibitive tariffs, and hopes that 
the rates to be put into effect may be used in future 
negotiations for commercial treaties, whereby foreign 
markets for our products may be developed. 


Our Government has never had a foreign trade 
policy. The lack of it leads to misunderstanding and 
hostility among our neighbors. Commerce may be and 
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should be the fore runner of peace and civilization. 
With a consistent well-considered foreign policy adopt- 
ed by our Government, our foreign trade will tend to 
insure peace and prosperity throughout the world, but 


_ we respectfully submit that if we contnue to drift with 


no foreign policy we shall invite controversies abroad 
and remain in idleness and discontent at home. 

In presenting this view, this committee would not 
have you feel that it is unmindful of the larger social, 
political and economic ills from which the whole world 
is suffering. Peace and order are fundamental. 
Burdensome taxation is destroying commerce. So in 
submitting this report on behalf of the canning indus- 
try, in all humility and respect, we venture to express 
the hope that every agency of our Government will co- 
operate with other nations in every genuine effort to 
establish and maintain peace and order. 

The newly formed Canned Foods Committee will 
continue to serve in an advisory capacity to Secretary 


Hoover, to further promote foreign and domestic trade 
in canned foods. 


As Brokers View the Market 


Aberdeen, Md., October 26, 1921. 

Tomatoes—There are no new developments in the tomato 
situation except that the increased demand for 2s has caused 
a little firmer feeling in this size. An advance on all sizes is 
over-due, and may come at any time. The jobber who has a few 
cars stored away may have something to be thankful for a month 
hence when we will be in the Thanksgiving season. 

Sweet Potatoes—We can offer for prompt shipment first- 
class quality sweet potatoes in sanitary cans, new pacy, as 
follows: 2s, 95c; 244s, $1.15; 3s, $1.20; 10s, $4.00, all f. o. b. 


factory. 
C. W. BAKER & SON. 


OMAHA, NEB. 
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PROGRAM WISCONSIN MEETING 
MILWAUKEE AUDITORUM, NOV. 7, 8, 9 and 10. 


MONDAY, NOV. 7TH, 1921. 
M.—Opening of the Machinery and Supply Exhibits at 
Juneau, Kilbourn and Walker Halls. 
. M.—Meeting of Corn Packers, Plankington Hall. 
. M.—Hotel Wisconsin: 
Vegetable and Fruit Packers’ Auxiliary Dinner 
After-Dinner Address. 
Round Table Discussion. 


TUESDAY, NOV. 8TH ,1921. 
Auditorium—Plankington Hall. 
M.—Community Singing, led by Professor Carberry. 
Address of Welcome, Walter Carlson, Association 
of Commerce, Milwaukee. 
Response, F. H. Kiser, Whitewater, Wis. 
Address, “The Future of the Pea er Indus- 
iy,” Chas. Voigt, President W. P. P. A. 
Music. 
Address, “The Need of the Present,” Dr. D. S. Rob- 
inson, University of ‘Wisconsin. 
M.—Announcement “Canned Food Week,” Royal F. 


Clark. 
Recess. 
M.—Business Meeting of the Association. 
a. Report of Officers. 
a. Appointment of Committees. 
c. Election of Directors. 
M.—Program of the Women’s Auxiliary of the Wis- 
consin Pea Packers Association. 
Community Singing, led by Protessor Carberry. 
Introductory Remarks, Mrs. G. J. Coxe, President 
of Auxiliary. 
Remarks, Chas. Voigt, President W. P. P. A. 
Address, Dr. D. S. Robinson, University of Wis- 


A. 


11:00 A. 


11:15 A. 


2:00 P. 


ya ell “The Food Values of Canned Goods,” Pro- 
fessor Helen T. Parsons, Home Economics De- 
partment University of Wisconsin (formerly of 
John Hopkins University). 

Address, “Social Work in Wisconsin,” Edward D. 
Lynde, University of Wisconsin. 

M.—Theater party for entire convention. 

of the Allied Industries. 


WEDNESDAY, NOV. 9TH, 1921. 
Business Session. 
M. —Topics for discussion: 
a. Association Work, in charge of Charles Voigt. 
b. 1922 Costs, in charge of W. I. Berg. 
c. Departments of Markets, State of Wisconsin. 
By Alvin C. Reis, Counsel. 
d. Standardization and Labels, in charge of H. 
Wollum. 
M.— e. Grading of an Exhibit of Wisconsin Canned 
Peas, in charge of J. J. Wittenberg. 
f. Seed, in charge of J. W. Deniger. 
Wednesday Evening. 
Informal Dance Party for all attending the Con- 
vention at Auditorium, Engelman Hall. 
Courtesy of Chisholm-Scott Company. 
THURSDAY, NOV. 10TH, 1921. 
M.—Conference National Canners Inspection Section 
of the Wisconsin Pea Packers Association. 
W. C. Leitch, Chairman. 
Addresses from visiting officers of National, Inter- 
state and State Associations. 
Reports of Committees. 
Unfinished Business. 


HOW TIMES HAVE CHANGED: 


Last Saturday night a man with a red nose and bleary eyes 
scrambled abroad a crowded downtown car and bracing himself 
in the door, bawled: 

“I’m (hic) drunk, b’gosh, and I do’nt give (hic) a ding frizzle 
who knows it.” 

Right then is where I found out that times had changed. 
All the passengers on the car clapped their hands and yelled 
“H-o-oray!” The conductor shook hands with him. A swell 
jane insisted that he take her seat. A prominent business man 
gave him his card and a baby cried to sit on his lap. 

Gee, Ed., it was beautiful. 

Hoping that you will make a bull’s-eye if you shoot this 
at the waste basket, 


8:00 P. Courtesy 


9:30 A. 


2:00 P. 


9:00 A. 
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“DELIGHTFUL FLAVORED, BEAUTIFUL AMBER- 
COLORED KRAUT.” 


In their circular market letter of October 22nd, the 
Grocers Supply Company, of Wausau, Wis., of which 
Mr. Frank T. Stare is presiding genius, said about 
sauer kraut: 

Kraut has been the most active thing on the list 
this week. The cabbage crop was very short as is now 
well known. Cabbage at $25.00 to $30.00 a ton makes 
expensive sauer kraut; there is no getting away from 
that. With bulk kraut selling at $16.00 per cask, 
canned kraut is cheap at $1.25 for No. 3 tins. 

There is a lot of difference in the quality of canned 
kraut. In fact, most of it is not sauer kraut at all, 
The 
trouble is this, it is canned too soon. It is not allowed 
to get beyond the yeast stage. Sauer kraut is never 
right until after the lactic acid has started. Then it 
has a delightful flavor, and a beautiful amber color; 
not white, as some misguided buyers demand. 

One of our best packers is refusing business at 
$1.35, and some predict No. 3 kraut will be selling at 
$1.50 before long. It may at that. We don’t know. 
In the meantime, we offer subject to prior sale, 700 
cases fancy thoroughly cured kraut at $1.30. We also 
have about 1,000 cases each of No. 3 and No. 10, better 
than the average kraut, at $1.25 and $4.00, respec- 
tively. All f. 0. b. factory. 


MANAGER 


Is there a Canning Company, or an organ- 
ization contemplating the establishing of a 
canning factory, that is in need of a real, 
live, energetic Manager; a man who thor- 
oughly understands the business and is an 
experienced executive? If there is, I should 
like to hear from the interested parties. 


Have had twenty years’ business experi- 
ence, fifteen of it in'the management of can- 
ning plants. Can construct and equip plant, 
and am capable of directing all matters, from 
the purchase of seed and other supplies to 
the sale of and collections for the finished 
products. 


No undertaking too large; do not know 
what the word “impossible” means. 


Prefer location where both fruits and veg- 
etables are available, and a plant capable of 
large expansion in output. 


Compensation should be in the form of a 
moderate salary and a share of the net 
profits. 


Reply fully. Address Box B-917, care of 
The Canning Trade. 


2:00 P 
4:00 P 
6:00 P 
consin. q 


October 31, 1921 


hurts advertising, yet it is no ones fault 
but the advertiser's. 


Whay doesn't he spend his money for 
advertising like he does for everything 
else-carefully, wisely, to get the surest and 
best returns? 

Instead he throws it around, here and 
there, in all manner of visionary schemes, 
and then when he checks up returns, and is 
disappointed, he blames advertising. 

Then he proceeds to cut off his own nose 
to spite his face—becomes a clam on adver- 
tising, and turns everything down. Wrong 
again, 


Just consider 


There is nothing like it, 
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MONEY WASTED 


THE 1922 ALMANAC. 
Of The Canning Industry 


A leading officer in one of our leading Associations has called it the “Indispensible Book.” 
It is the industry's Year Book as you know. This Almanac 


IN ADVERTISING-- 


All he need do to make his money spent 
in advertising pay greater dividends than 
any he has invested otherwise—get that— 
the greatest revenue producer in his busi- 
ness, or any business—is to use com- 
mon sense in buying advertising. 


Look at what yowre buying! Con- 
sider how the ad you are paying for will 
work—will it reach the men you want: 
regularly and continuously because of the 
need or requirement of the medium carry- 
ing it? Or isit a one time, 
and thrown aside” 


“used once 
proposition—a hit or 
miss chance ? 


contains the records of all packs, prices, rules and regulations, standards and grades, label 
weights, acreage and production statistics, and all that immense mass of data not published, in 


the one compilation, anywhere else. 


Published once a year—early 1 in J anuary. Used every ian of the year by canners, 
brokers and by all odds the most extensively used book by wholesale grocers. 


Here's a medium that is a mecesszty, That's the place to advertise. 


We are now at work on the 1922 Almanac, 
broker and all leading supply men, should have a good ad, in this Almanac. 


Rates on Application. 
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Every progressive canner, as every live 


Publisher. 


THE PRESIDENT’S CONFERENCE ON 
UNEMPLOYMENT 
Herbert Hoover, Chairman. 


Emergency Measures Recommended for Recovery of 
Employment. 


The conference presents this summary of its 
recommendations for an emergency program for imme- 
diate adoption and prosecution. The views of the con- 
ference in amplification of these recommendations and 
as to measures which would contribute to restoration 
of industry and commerce will be given later. 


1. The conference finds that there are, variously 
estimated, from 3,500,000 to 5,500,000 unemployed, and 
there is a much greater number dependent upon them. 
There has been an improvement, but pending general 
trade revival this crisis in unemployment can not be 
met without definite and positive organization of the 
country. 

2. The problem of meeting the emergency of un- 
employment is primarily a community problem. The 
responsibility for leadership is with the mayor of each 
city and should be immediately assumed by him. 

3. The basis of organization should be an emer- 
gency committee representing the various elements in 
the community. This committee should develop and 
carry through a community plan for meeting the emer- 
gency, using existing agencies and local groups as far 
as practicable. One immediate step should be to co- 
ordinate and establish efficient public-employment 
agencies and to register all those desiring work. It 
should co-ordinate the work of the various charitable 
institutions. Registration for relief should be entirely 
separate from that for employment. 

4. The personnel of the employment agencies 
should be selected with consideration to fitness only, 
should be directed to find the right job for the right 
man, and should actively canvass and rganize the 
community for opportunities for employment. The 
registry for employment should be surrounded with 
safeguards and should give priority in employment to 
residents. Employers should give preference to the 
emergency-employment agencies. | 

5. The emergency committee should regularly 
publish the numbers dependent upon it for employment 
and relief that the community may be apprised of its 
responsibility. Begging and unco-ordinated solicita- 
tion of funds should be prevented. 

6. Private houses, hotels, offices, etc., can con- 
tribute to the situation by making repairs and altera- 
tions and doing cleaning during the winter instead of 
waiting until spring, when employment will be more 
plentiful. 

7. Public construction is better than relief. The 
municipalities should expand their school, street, and 
sewage repair work and public building to the fullest 
possible volume compatible with the existing circum- 
stances. That existing circumstances are favorable is 
indicated by the fact that over $700,000,000 of munic- 
ipal bonds, the largest amount in history, have been 
sold in 1921. Of these, $106.000,000 were sold by 333 
municipalities in August. Municipalities should give 


short-time employment the same as other employers. 
8. The Governor should unite all State agencies 
for support of the mayors and, as the superior officer, 
should insist upon the responsibility of city officials; 
should do everything compatible with circumstances in 
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‘expedition of construction’ of roads; ‘State buildings, 
etc. 


9. The Federal authorities, including the Federal 
reserve banks, ghould expedite the construction of pub- 
lic buildings and public works covered by existing ap- 


_ propriations. 


10. A congressional appropriation for roads, to- 
gether with State appropriations amounting to many 
tens of millions of dollars already made in expectation 
of and dependence on Federal aid, would make available 
a large amount of employment. The conference, under 
existing circumstances, notwithstanding various opin- 
ions as to the character of the legislation and the neces- 
sity for economy, recommends congressional action at 
the present session in order that work may go forward. 

11. The greatest field for immediate relief of un- 
employment is in the construction industry, which has 
been artificially restricted during and since the war. 
We are short more than a million homes; all kinds of 
building and construction are far behind national neces- 
sity. The Senate Committee on Reconstruction and 
Production in March of this year estimated the total 
construction shortage in the country at between 10 and 
20 billion dollars. Considering all branches of the con- 
struction industry, more than 2,000,000 people could be 
employed if construction were resumed. Undue cost 
and malignant combinations have made proper expan- 
sion impossible and contributed largely to this unem- 
ployment situation. In some places these matters have 
been cleaned up in other places they have not and are 
an affront to public decency. In some .places these 
things have not eisted; in others costs have been ad- 
justed. Some materials have been reduced in prices 
as much as can be expected. Where conditions have 
been righted construction should proceed, but there is 
still a need of community action in the provision of 
capital on terms that will encourage home building. 
Where the costs are still above the other economic 
levels of the community there should be searching in- 
quiry and action in the situation. We recommend that 
the Governors summon representative committees— 
with the co-operation of the mayors or otherwise, as 
they may determine—(a) to determine facts and (b) 
to organize community action in securing adjustments 
in cost, including removal of freight discriminations, 
and cleanout campaigns against combinations, restric- 
tions of effort, and unsound practices where they exist, 
to the end that building may be fully resumed. 

12. Manufacturers can contribute to relieve the 


. present acute unemployment situation by— 


(a) Part-time work, through reduced time or ro- 
tation of jobs. 

(b) As far as possible, manufacturing for stock. 

(c) Taking advantage of the present opportunity 
to do as much plant construction, repairs, and cleaning 


‘up as is possible, with the consequent transfer of many 


employees to other than their regular work. 

_  (d) Reduction of the number of hours of labor per 
day. 

(e) The reduction of the work week to a lower 
number of days during the present period of industrial 
depression. 

__ (f) That employees and empoyers co-operate in 
putting these recommendations into effect. A large 
number of employers have already, in whole or in part, 
inaugurated the recommendations herein set forth, and 
for this they are to be commended, and it is earnestly 
urged upon those employers who have not done sé to 


> 
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ATLANTIC CANS 


ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 


President 


THE “BLISS” NO. 81 DOUBLE SEAMER 


has proved, by more than four years successful 
operation, that it is a worthy addition to the well 
known line of “BLISS” Automatic Can Making 


Machinery. 


With this Double Seamer a speed of 165 cans per minute in the can shop and on solid goods, 
and from 80 to 130 cans per minute on liquid and semi-liquid goods may easily be obtained— 
thus making it possible to operate a line of can making machinery with but one double seamer 


in the line. 
The ‘‘BLISS’’ No. 81 Double Seamer is extremely — to operate and has no small, delicate 
parts to get out of order. 


E. W. Bliss Company 


Main Offices: BROOKLYN, N. Y., U.S. A. 


American Factories: BROOKLYN, N. Y. and HASTINGS, MICH. 
SALES OFFICES 


OOS 


1857 FOREIGN SALESOFFICES and FACTORIES 1921 
LONDON, ENGLAND, Pocock Street, Blackfriars Road, S. E, RIS, FRANCE, 100 Sates Victor-Hugo, St. Queen 
BEGER & CARTER COMPAY, Pacific. Coast re... - Los Angeles San Francisco 
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put them into use, wherever practicable, at the earliest 
possible opportunity. 

(g) Specific methods for solution of our economic 
problems will be effective only in so far as they are 
applied in a spirit of patriotic patience on the part of 
all of our people. 

During the period of drastic economic readjust- 
ment, through which we are now passing, the continued 
efforts of anyone to profit beyond the requirements of 
safe business practice or economic consistency should 
be condemned. One of the important obstacles to a 
resumption of normal business activitiy will be re- 
moved as prices reach replacement values in terms of 
efficient producing and distributing cost plus reason- 
able profit. 


We, therefore, strongly urge all manufacturers and 


wholesalers who may not yet have adopted this policy 
to do so, but it is essential to the success of these 
measures when put into effect that retail prices shall 
promptly and fairly reflect the price adjustment of the 
producer, manufacturer and the wholesaler. 


When these principles have been recognized and 
the recommendations complied with, we are confident 


that the public will increase it spurchases, thereby in- 


creasing the operations of the mills, factories, and 
transportation companies, arid consequently reducing 
the number of unemployed. 


Measures Recommended for Permanent Recovery 
of Employment. 


Recovery of our industry and employment must 
necessarily be a process of gradual healing of the 
great economic wounds of the World War. This heal- 
ing is making distinct progress. 
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Wtihout attempting the impossible task of assess- 
ing the relative weight of different forces, the confer- 
ence presents the following summary of the more im- 
portant matters that require constructive and imme- 
diate settlement, if recovery in business and permanent 
employment are to be more expeditiously accomplished. 


1. Readjustment of railway rates to a fairer basis 
of the relative value of commodities, with special con- 
sideration of the rates upon primary commodities, at 
the same time safeguarding the financial stability of 
the railways. 


2. Speedy completion of the tax bill, with its con- 
templated reduction of taxes, in order that business 
now held back pending definite determination may 
proceed. 


3. Definite settlement of tariff legislation, in order 
that business may determine its future conduct and 
policies. 


4. Settlement of the financial relationships be- 


- tween the Government and the railways, having in 


mind the immediate necessity for increased mainte- 
nance and betterments, making effective increased rail- 
way employment and stimulation of general employ- 
ment, in order that the railways may be prepared for 
enlaregd business as it comes. 

5. Limitation of world armament and consequent 
increase of tranquility and further decrease of the tax 
burden, not only of the United States but of other 
countries. 

6. Steps looking to the minimizing of fluctuations 
in exchange, because recovery from the great slump in 
exports (due to the economic situation in Europe) can 
not make substantial progress so long as extravagant 


Conspicuous Features of our 
New Double Seaming Equipment. 


and Corn. 


Baltimore 


Speed without Spill. 
Safety with Minimum Supervision. 
Seamer connected direct to Filler 
and driven as a Unit. 
Economy in Space---Absolutely no 
Conveyors required. 
Equipment especially desirable 

: for Canneries handl 


SOUTHERN CAN COMPANY 


“Southern Service Stands the Strain.” 


ing Peas 


Maryland 


| 
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IMPROVED STEEL PROCESS KETTLE 
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Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam. or open bath process. 


ZASTROW 
MACHINE CO. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


Label Pastes 


For Canners 


TINNOL The ay strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. 1 oes not af ect 
the most delicate colors. Does not 
warp or Wrinklethe paper. Keeps 
sweet in any weather. All ready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERM: )LD WORLD and similar 
makes of bott'e Labeling machines 
for attaching labels onto bottles. 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affect 
gloss or stain delicate papers Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
cardboard, burlap, etc. 


Allof the above preparations are packed in 55-gal. casks. 33-gal. 


barrels. 10-gal. kegs and5-gal. kegs, 


CONDENSED PASTE POWDER One 
pounds of pure white paste ready fo: 


und will make two gallons or 16 


use. Much better, stronger and 


smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No a Will not stain. Can be usedon KNA PP or- 


otier machines 


Packed in 300-Ib. barrels, 150-Ib. barrels, 100-Ib drums, 50-Ib-drums 


25-lb. drums, 10-lb. bags. 
ARABOL WHEAT P. 


Made up with co’d water. Two 


ASTE POWDER. 
pounds will make 3 gallons of thin crane or 2 gallons of heavy paste. 
Packed in 250-Ib. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 


Samples for Test on Request 


Come to Headquarters 
for Your 
Color Printing 


Buy your color-printing where sell- 
ing needs have been studied for fifty 
years and more. Here color is made 
to work for the balance-in-bank—be- 
cause it is applied in a way that pro- 
motes selling activity. Good design 
and fine workmanship put invitation 
to buy into our kind of 


LABELS, POSTERS 
WINDOW DISPLAYS 


The size of your order doesn’t mat- 
ter. Large runs and small are both 
welcome and receive the same kind of 
care. Brilliant tones, satiny finish, 
uniform appearance and full money 
value are characteristic of the color- 
printing we do. Inquiries get prompt 
attention. 


THE UNITED STATES PRINTING 
AND LITHOGRAPH COMPANY 


Baltimore, 439 Cross Street 
Cincinnati, 55 Beech Street 


| 
| 
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daily fluctuations continue in “foreign exchange, for-no 
merchant can determine the delivery cost of any in- 
ternational shipment. 

7. Definite programs of action that will lead ‘to 
elimination of waste and more regular employment in 
seasonal and intermittent industries, notably in the 
coal industry, in order that the drain -upon capital may 
be lessened and the annual income-of workers may be 
increased. 

8. In all the different industries and occupations 
the rapidity of recovery will depend greatly upon the 
speed of proportionate adjustment of the inequalities in 
deflation. A table is attached hereto, drawn from 
various sources, showing the percentage of present 
levels above the levels for the same commodities and 
services in the pre-war period. It will be observed that 
agriculture has reached an unduly low plane, while 
transpotration, coal, and some branches of the con- 
struction industries are of the highest. It will also be 
observed that there is an entire disproportion between 
the price of the primary commodities and the ultimate 
retail price. These disproportionate increases in the 
proressive stages of distribution are due to increased 
costs of transportation, enlarged profits, interest, taxes, 
labor, and other charges. 

If the buying power of the different elements of 
the community is to be restored, then these levels must 
reach nearer a relative plane. For example, the farm- 


er can not resume his full consuming power and thus 
give increased employment to the other industries un- 
til either his prices increase or until more of the other 
products and services come into fair balance with his 
commodities, and therefore within the reach of his 
income. 
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Approximate Index Numbers Based Upon 
100 for 1913 


Cost of living: _ August, 1921. 
Department of Labor (May survey)........ 180 
National Industrial Conference Board....... 165 

Average price to producer, farm crops.......... 109 

Average price to producer, live stock........... 113 

Average wholesale price, foods................ 152 

Average-retail price, foods. 155 

Wheat and flour: 

Wheat, average to producer.............. 128 
Flour, wholesale, United States average.... 173 
Bread, retail, United States average........ 173 
Freight rate, flour, Minneapolis to New York 
Live stock and meats: 
Pork— 
116 
Wholesale, ham at Chicago........... 105 
Wholesale, bacon, rough side.......... 102 
Wholesale, pork chops................ 184 
Beef— 
Cattle, average to producer........... 91 
Wholesale, carcass beef at Chicago.... 124 


=“ Eureka Soldering Flux 


YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


— MANUFAOTURED ONLY BY — 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


THE GRASSELLI CHEMICAL COMPANY 


MAIN OFFICE CLEVELAND, OHIO 


New York 
Cincinn: 


We are headquarters 
for the best of every- 
thing in 


FOR SALE AT FOLLOWING AND 


CAMBRIDGE, N. Y. 


SEEDS 


THE GRASSELLI CHEMICAL CO., LTD. 


used by Canners 
Everywhere 


= 
86112 
| 
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Ohi Paul, Min Balti 
cago, it. Paul, n. more 
: Birmingham, Ala. 8t. Louis, Mo. Philadelphia, Pa. C. W. Pike Company Toronto, Ont. Montreal. Que. 
Detroit, Mich. New Orleans, La. Pittsburgh, Pa. San Francisco Hamilton, Ont. 
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Cans 


and Closing Machines 


First of All 
Heekin Cans 
Are Safe! 


iCanners need have no worry regarding 


the wisdom of using cans that are as time- 
tested as are Heekin’s. 


From the standpoint of our twenty 

years of manufacturing experience 
and from the’ standpoint of tests to 
which these cans have been sub- 
jected, they are absolutely safe. 


Consider Also the Quality ot 
Metal Used 


The Heekin Can Co. 
Culvert, Sixth and New Streets, 


Cincinnati, Ohio 
“HEEKIN CAN SINCE 1901” 


| I 
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Wages in meat packing (Department of La- 
bor investigation) . .. 186 
Freight rates, dressed beef, Chicago to New ma 
Hides and leather: é 
Hides, green salted, packers, heavy native 
(Chicago) 76 
Hides, calfskin No. 1, country, 8 to 15 pounds 
(Chicago) 86 
Hides and leather—Continued. August, 1921. 
Leather, sole, hemlock, middle No. 1 (Boston) 120 
Leather, chrome, calf, dull or bright, B grade 
(Boston) 
Wholesale, boots and shoes, men’s vici, calf, 
blucher Campella (Brockton) 
Freight rates ,shoes, Lynn, Mass., to Chicago 210 
Wage scales in shoe industry (Massachu- 
setts), about 
Cotton: 
To producer 
Yarns, carded, white, northern mule spun, 22 
cones (Boston) 
Wholesale, sheeting, brown 4/4 ware, shoals 
L. L. (New York) 
Wholesale, print cloth, 27 inches, 64 by 60, 
7.60 yards to pound (Boston) 
Wool: . 
To producer 
Wholesale, worsted yarns, 2/32, crossbred 
stock, white, in skein (Philadelphia) 
Wholesale, womens dress goods, storm serge, 
all wool, double warp, 50 inches (New 
York) 
Wholesale, suitins, wool-dyed blue, 55-56, 16 
ounces, Middlesex (Boston) 
Freight rate, clothing, New York to Chicago 
Wage scale in mills, about 
Building and construction: 
Prices— 
Lumber, average southern pine wa 
Douglas fir (at the mill) 
Brick, average common, New York and 
Chicago 
Cement, Portland, net, without bags, to 
trade f. o. b. plank (Buffington, Ind.) . 
Freight rates— 
Brick, common, Brazil, Ind., to Cleve- 
land, Ohio 
Cement, University, Pa., to New York.. 
Building labor: 


Union scale, simple average, 15 occupations. 
Union scale, weighted ‘tai 8 occupa- 
tions, frame houses (3) 
Union scale, weighted average, 8 occupations, 
brick houses (3) 
Common labor 
Construction costs: Cement buildings (Aberthaw 
Construction Co.) 
Coal: 
Price, bituminous, Pittsburgh 
Price, anthracite, New York tidewater 
Union wage scales, about 
Nonunion scale, about 
Freight rates 
Metal trades, union wage scale: panple average, 
19 occupations 
Metals: 


195 


200 
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Prices— 
Pig i iron, foundry No. 2 nation (Pitts- 
burgh) 
Pig iron, Bessemer 
Steel billets, Bessemer (Pittsbargh) 
Copper, ingots, electrolytic, early de- 
livery, New York 
Lead, pig, desilverized, for early delivery 
New York 
Zince, pig (spelter), western, early de- 
livery, New York 
Day labor, scale United States Steel Corpora- 


Printing and publishing: 
Book and job, union wage scale 
Newspaper, union wage scale 
Railroad, average receipts per ton-mile 
Bureau Railway Economies estimate of railway 
wages based on average annual compensation, 
third quarter 
General estimate all union wage scales by Prof. 
Wolman 
Note—The wage indexes refer mostly to wage 
scales, not the earnings, which necessarily also depend 
upon regularity of employment. 
Recommendations for Agriculture. 


The committee on agriculture represents an in- 
dustry employing more workers and involving an aggre- 
gate investment far greater than in any other industry. 
This industry provides more than half of the raw ma- 
terials used in manufactures, furnishes approximately 
50 per cent of the gross freight revenues of the rail- 
roads, and makes a consumers market for 40 per cent 
of all manufactured goods. It is plain that an industry 
of 13,000,000 workers out of a total of 40,000,000 in 
all industries, an industry furnishing 40 per cent of the 
consuming power of the nation, a basic industry on 
which all industries and workers depend for food and 
the raw materials of clothing and many of the other 
necessities of living, has a powerful and all-pervading 
influence on unemployment. Every manufacturing, 
transportation, commercial, and financial enterprise, 
and every home in the land is vitally interested in the 
prosperity of agriculture. 


There is no acute problem of unemployment in the 
agricultural industry. On the contrary, this industry 
is absorbing or at least providing a haven for great 
numbers of unemployed from the industrial centers. 
In the face of falling prices and vanishing profits 
farmers have maintained their production of food and 
other raw materials, even when they had no assurance 
or reasonable hope of receiving for their products a 
price equal to their production costs. 

In instances they have done this on mere subsist- 
ence wages. Cotton farmers, for example, have will- 
ingly accepted from banks advances of $10 per month 
with which to pay their laborers, with nothing ad- 
vanced for the living of their own families. Thanks 
to this willing and often unprofitable activity on the 
part of the farmers the nation now has a great abund- 
ance of food products and raw materials for clothing. 

The farmers’ difficulty and the cause of much of 
the industrial distress and unemployment in the cities 
grows out of the fact that the prices received by farm- 
ers enables them to buy only about half as many manu- 
factured products, at the prices asked, as they pur- 
chased in normal times. 
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Chicago, Ill., July 14 1921. 
L A B E. € S CROP REPORT No. 3 


_ attractive “GAMSE LABEL” 
en your Can— 
properly displayed 
spells “SUCCESS” __ ine show disappointing conditions on 


Crop reports now coming in from 
our field inspectors and _ travelers 


ed Peas—some returns as low as five 

We operate MORE LITHOGRAPHIC 
‘High Speed. Offect Presses-than ‘diy bags to the acre and different sec- 
—— Baltimore and can save you tions very uneven in yield; other 
seed crops also suffering from the 


H. GAMSE & BRO. extreme heat and dry weather. 


LITHOGR Canners who are particular and 
want to plant good Wisconsin Peas 


bamse Building, BALTIMORE, MD. should keep in mind that the total 
plantings of Seed Peas of canners’ 
varieties was very limited and the 


crop will be short. 


A Good PRODUCT plus an TO OUR CANNER FRIENDS: 
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We are headquarters for choice, 
carefully rogued WISCONSIN 
GROWN SEED PEAS. Write us 
whenever you are interested in any 


kind of seed. We will be glad to 


quote you prices or give you the 
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at any time. Let us hear from you 


frequently. LEONARD’S SEEDS 
make a better pack. 


GOOD KETTLES 
Copper Steam Jacketed Kettles for all purposes LEONARD SEED CO. 


built in all sizes. 
Write for descriptive Circular, or tell us your requirements, Chicago Ill. 


F. H. LANGSENKAMP, Indianapolis, U. S. A. 
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The purchasing power of the farmer has been so 
greatly reduced that he is not buying his usual sup- 
plies. He can not. In the case of farm implements 
the purchases have been reduced to one-third of the 
amount bought in previous years. Many farmers have 
lost the savings of a lifetime. 


The farm population constitutes 40 per cent of the 
total of the nation. When farmers do not buy the 
business of small towns stagnates, manufacturing 
plants restrict operations, or close, as many of them 
have been forced to do. The larger cities and trans- 
portation suffer accordingly. 


The farmer can not continue to exist on the present 
basis. His share is too low or others are receiving too 
much. A lessened agricultural income has slowed 
down all lines of business. General prosperity can not 
return until agriculture, by far our greatest productive 
industry, resumes normal conditions. In the interest 
of the great labor-employing industries of the country, 
everything possible should be done to place agriculture 
on a proper ratio of exchange of products with other 
industries. 


Recommendations Adopted by the Conference. 


1. All prices and all wages should be so adjusted 
that a normal reasonable ratio will be established be- 
tween the incomes of farmers, laborers, manufacturers, 
and the merchants, in order that the purchasing pow- 
er of the farmer may be restored, thus hastening the 
resumption of normal trade, manufacturing, and the 
employment of labor. 


2. Railroad freight rates of commodities trans- 
ported to and from the farm must be substantially re- 
duced without delay. 


3. The prices of materials, farm implements, and 
supplies must be adjusted to the price level of farm 
products. Manufacturers and dealers must realize 
that farmers can not, at present price levels, resume 


normal buying and thereby restore normal employ- 
ment. 


4. The aggregate of charges between the farmer 
and the food consumer are excessive and ways should 
be found to reduce them. In August, 1921, the index 
of producers’ price on beef cattle—as compared with 
the year 1913—was 91, while the index of wages in 
meat-packing plants was 186; of freight rates on 
dressed meat, 214; and the index of retail meat prices 
varied from 112 to 161. 


5. Better credit facilities must be provided for 
agriculture which will furnish funds for production and 
orderly marketing for long periods, suited to the re- 
quirements of the industry, at reasonable rates of in- 
terest and without opportunity for the unscrupulous 
to charge unreasonable commissions, premiums, or 
brokers’ .charges. A recent nation-wide referendum 
showed tens of thousands of farmers have been paying 
6 to 10 per cent interest plus 2 to 10 per cent brokerage 
on borrowed money. 


6. Exports of agricultural products should be 
stimulated with the aid of our merchant marine, foreign 
credits, and by such other proper means and encour- 
agements as will aid foreign commerce. 


7. Any tariff legislation which may be enacted 
should develop and maintain a just economic balance 
between agriculture and other industries and treat fair- 
ly both producers and consumers. 
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8. History is repeating itself. Previous wars 
have been followed by periods of depression, which have 


in turn been followed by prosperity. . Prosperity has 


come with the revival of agriculture, which. has pro- 
vided an expanding domestic market for manufactured 
products, thus restoring industrial activity with the 
employment of all classes of labor.. This course of 
events is inevitable. We can only hasten or ‘retard its 
progress. 


The production of our farms supplemented by raw 
materials from the mines can provide the subsistence 
which will enable all industry to prosper.. The ad- 
justment will be hastened by the honest co-operation 
of all intelligent and thoughtful people. One of the 
chief factors will be the renewal and promotion of 
habits of industry and thrift, by citizens and by. the 
Government. 


The chief of all factors to hasten readjustment will 
be an earnest purpose throughout the whole nation 
to take only what is fair and to assist others to win 
what they are justly entitled to have. 


MARYLAND BOYS ARE PRIZE WINNERS 


The coveted trip to the English Royal Stock Show, 
London, and the highest prize offered to agricultural 
club boys at the Southeastern Fair, Atlanta, Ga., was 
won by the Maryland team, according to a telegram _re- 
ceived by Dr. Thos. B. Symons, director of the Univer- 
sity of Maryland Extension Service, from. County 


Agent W. C. Snarr, who trained and accompanied the 
team. 


The Southern victory of the Maryland boys is the 
climax of a series of winnings which they started by 
taking championship honors in the State-wide dairy 
judging contest at the Timonium Fair, early in Septem- 
ber. As a reward for their work in this contest they 
were sent to the National Dairy Show at St. Paul, 
Minn., where they won fifth place in keen competition 
earlier in the month. 


From St. Paul the team went direct to Atlanta, the 
money for the trip being advanced by Louis McLane 


Merryman, president of the Timonium Fair Associa- 
tion. 


In addition to the record made by the team, War- 
ren Rice, of Sylmar, Cecil county, Md., has probably es- 
tablished a record for himself... Not only did he score 
highest place in judging all breeds of dairy cattle at St. 
Paul, but outclassed all other boys at Atlanta, where 
he was required to judge the beef breeds of cattle, hogs, 
and sheep, in addition to judging dairy animals. Jo- 
seph Glackin, of Rising Sun, another Cecil county boy, 
stood second in judging all classes at Atlanta. 

According to the telegram received from Mr. Snarr 
the Maryland team won second place in judging Duroc 
Jersey hogs; first in judging the Guernsey, Shorthorn 
and Holstein breeds of cattle, and received $115 in 
money prizes in addition to the trip to Europe. 


The team was composed of Warren Rice, Sylmar; 
Joseph Glackin, Rising Sun; George Worilou, North 
East, and Kenneth Price, Centerville. With the ex- 
ception of young Price, the team is the same which 
won the State-wide dairy judging contest for agricul- 
tural club boys at Timonium. 


The trip to the English Royal Stock Show is re- 


garded as the cream of prizes offered to agricultural 


club boys in the United States, and was won last year 
by Texas. 
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THAN EVER 


KNOW HOW PACK 


FOODS not only rightly 
but SAFELY 


GET A COPY OF 


COMPLETE COURSE 
CANNING” 


PRICE $5.00 


There is no other book tells you how to Can!! 


THE CANNING TRADE 
BALTIMORE, MD. 


| 
Complete Course. 4 
Canning 
\ ; 


x 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


A. I. JUDGE ° Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year, 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Canada, $4.00 
Foreign, 5 $5.00 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING Rates—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGHB, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 
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EDITORIAL JOTTINGS 


“He who only hopes is hopeless,” is this day’s sermon on 
the calendar pad of Frank H. Langsenkamp, facing me today. 
In other words, “He who labors while he waits”—will be the 
fellow who clips the coupons. 


Pretty good advice, and most strikingly applicable to this 
industry—and to all industry in general—at this particular time. 
Practically every canner who ever was in the business, and a 
good many new ones, all say they will run next season, and 
will want machinery and supplies in goodly amounts next sea- 
son—but “will not order just now.” They are just waiting. 


All wide awake and.alive jobbers view the shortened packs 
of canned foods this season with full understanding of what this 
means in the canning months; and as they look at their small 
supplies on hand they know full well they should order now, be- 
fore the advance—but they say, “We will not order now.” They 
are just waiting. 


The machinery man and the supply man assure you that 
next season wil] be a fine one in their line; that canners will 
all run, and must have larger amounts of machinery and sup- 
plies than ever, because they bought little or nothing the past 
year, and so must buy virtually two year’s supply to keep their 
plants up; and they see the State and local conventions about 
to convene—the time when buying always commences—but 
“they won’t recognize their shattered forces yet or advertise 
now.” They are just waiting. 


Has the whole country become a nation of McCawber’s, wait- 
ing for something to turn up? Where will the good times, which 
are no longer “just around the corner,” but are “at the ‘corner” 
be realized if everybody waits, and nobody starts “doing some 
thing?” We have indeed sunk to a low level if we have become 
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a nation of waiters. Let’s get on the other side of the table and 
give the orders to the waiters. “He who only hopes, is hopeless.” 


But we have not become a nation of waiters—not all of us. 
There are not a few who are pushing ahead, working harder 
than ever, laying their plans and perfecting their arrangements 
to handle a larger volume of business than ever before. They 
do not intend to be caught unprepared when the rush comes. The 
whole world accords America the greatest opportunity ever pre- 
sented any nation; and these active men know that the cream of 
this business will be gotten by the men or firms who are best 
prepared and ready to keep ahead of the mob rush. Thats the 
spirit that has made America what it is. These men have pre- 
pared a comprehensive advertising campaign along careful 
lines, eliminating carelessness, but covering their field. They do 
not expect immediate returns or results, because they know that 
preliminary work must be done and they are doing it while 
their competitors “wait.” When the buying starts these men will 
have fixed themselves and their products so firmly in the minds 
of the buyers, that orders will fall naturally to them. Now is 
the time to sow the field, and they know it. Laver they will reap 
the harvest. 


Competition for business will be more severe than ever; 
yet how many are preparing to meet this competition? Sales 
forces are shot te pieces; selling plans have been discarded 
during thea war days of unending demand. How many have 
started to rebuild these necessary props to business? 


Now Export Business Is Possible—A splendid thing has just 
been done at Washington, by the National Canners Association. 
Harken back to a few years ago, and you may recall that the 
pea canners of the country, and of Wisconsin in particular, 
facing a heavy over-supply of canned peas—and, of course, a 
market price far below cost—thought to relieve the situation 
by creating a good export business. Numerous nrms contributed 
cases of peas, from their surplus, to be used as missionary 
goods in helping create this export demand. 11 necessary these 
goods were to be distributed free in European cities to show those 
consumers how good American canned peas are. Nothing much 
came of this effort, because the war intervened and saved the 
situation. In fact, it saved an invasion of canned peas from 
Belgium at this very time, and at prices which caused our can- 
ners to gasp. 


Other such efforts, from time to time, have been made to 
extend and develop an. export business in canned foods. But 
aside from salmon and California fruits little or no progress has 
ever been made. So little, in fact, that the Government was in- 
clined to entirely disregard canned foods as an export possibility. 


The National Canners Association has long realized that a 
good export business in canned foods would be one of the greatest 
boons this industry could have; might, at times, be the salva- 
tion of the whole industry; and working upon that basis the N. 
C. A. proceeded to enlighten the Government officials in charge, 
and have so far succeeded as to have a division on canned foods 
established in the Department of Commerce. Notice the an- 
nouncment to this effect in this issue. This is much more im- 
portant than it may appear on the surface. With Mr. Hoover 
back of this Commerce Department, we may depend upon it that 
American made goods will be better served and the world made 
to know more about them than ever before. For the first time 
in American history our export trade is to be fostered and pro- 
moted by our Government, just as other Governments have done 
with their commerce, for years; and canned foods will be promi- 
nently included in the list, where they were never before. This 
means the successful answer to the old effort of the Wisconsin 
pea canners, and some day all the industry will come to realize 
what the N. C. A. has done, in this matter, for the whole in- 
dustry. Getting canned foods into the Commerce Department 
is more of a master stroke than most canners now realize. It 
should be, and we hope it is, the beginning of an immense trade 
in export canned foods. Think what it will mean to have a 
steadily increasing demand from Europe and all countries of 
the globe. Here is the outlet for all surplus; the end of those 
dreaded years of over-production in this business. But the ex- 
port trade must be made, then built up, and then carefully 
nurtured. This move of the N. C. A. merely gives the opportun- 
ity—the chance—to do all this, a thing that could never have 
been done by the individual or local associations. It is just an- 
other feather in the cap of the N. C. A. 


The Milwaukee Convention — While uncertainty still sur- 
rounds the meeting place of the National Convention in Jan- 
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TOMATO SEED 


The 1921 crop of tomato seed, especially grown 
and selected for us by Purdue University, has now 
been gathered. We have about one thousand pounds 
for sale to others than members of this association, 
and will accept orders until this amount is exhaust- 
ed. The seed has not. yet been put in packages but 


we will receive orders now for shipment about 
November 15th. 


INDIANA CANNERS ASSOCIATION 


Transportation Building 
INDIANAPOLIS, INDIANA. 


: To Secure the Best Pack of Peas 
i at the Greatest Profit You Must Use 


PEA HULLING 


FRANK HAMACHEK, KEWAUNEE, WIS. 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 


ESTABLISHED 1880 
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uary, we know ut least that there will be a real-meting in Mil- 
-waukee on November 7th to 10th—next week. There is no un- 
certainty about that. 
Show in connection with it. How much of the industry will 
be in Milwaukee during that week is a speculation. The Wis- 
consin Association is, essentially, a pea canners association, and 
probably pea canners from every part of the country will be 
there, but other canners will also.- This meeting is being looked 
forward to with more than ordinary interest. Every canner 
in Wisconsin will be there with his superintendents, field men, 
etc. Aside from the important meetings always held, Secretary 
Hagemann assures us the usual entertainment features will be 
provided. 

For the past fifteen years or so the Chisholm-Scott Co. have 
been able to call in their good customers—these pea canners— 
for one good evening’s fun. It was all their own party—and al- 
ways a fine one. But now all the Supply men, and undoubtedly 
a host of other canners will be “also present.” Is the C.-S. Co. 
going to take the whole convention to a smoker and cabaret? 
The last time this big-hearted company did anything of that kind 
was in Columbus, Ohio, in 1905, when they took the whole Na- 
tional Convention (that was before the formation of the present 
National Canners Association) to such a smoker and enter- 
tainment. But in those days the big annual convention numbered 
about a thousand, or, in other words, was only about as big as 
an ordinary Milwaukee meeting. Will history repeat itself? 


“THE WINDOW” OF THE CAN. 


Years ago the label on the can of foods was urged 
by the late S. F. Haserot, we believe, to be made “the 
window of the can.” The inference is plain: i. e., the 
label should show plainly what is in the can. How 
many labels do that today? Is it too much to say that 
not one single label today tells the consumer plainly 
just what is concealed behind the tinned walls? 

As we have so often said, the label on the can is 
the finest billboard in existence; the greatest advertis- 
ing possibiliy in commerce—and how is this unex- 
ampled opportunity used? To depict a sylvan scene of 
rare beauty, superimposed by a mammoth vegetarian 
or fruit product, and the illuminating (?) information 
“Smith Canning Co.—Peas or Corn or Tomatoes, or 
what not,” done in five colors and gold!! If that bea 
window to the soul of that can, then the consumer 
might as well be one of the fish of the Mammoth cave, 
which have no eyes. 

The label should tell everything about the goods 
concealed from view; because they: are concealed from 
view, and so plainly that the consumer will know just 
exactly what she is buying. The label should not leave 
a shadow of doubt about the goods. 

You can’t do this? Why, don’t you know what 
you are packing? Of course you do! Then just tell 
her your idea of the goods, in your own language to 
designate the various qualities. She will understand. 

Honestly? Well, a man must be a fool who will 
paste a lie upon the evidence he is submitting. 

Speaking of this honesty “Butcher’s Advocate” re- 
cently said editorially 


LABEL ON CAN SHOULD NOT BE MISLEADING 
AS TO CONTENTS 


The canner of foods should be careful that the label 
on the can gives an honest description of the can’s con- 
tents. In the matter of canned meat products this rule 
is followed, but in some of the other foods the people 
who put them up are sometimes careless 

There are countless examples which might bring 
the customer to the conclusion that the finer the label 
the: poorer the contents, and the plainer the label the 
finer the contents. 

Every advertisement of a food product should be 
truthful, explanatory and informative. A house which 
builds its trade upon such a label is not likely to lose 
that trade to another house, putting out a product of in- 
different quality, clad in a label of however artistic 
and gorgeous a style and coloring. 


And there will be a sizeable Machinery 
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. A study of the labels and marks upon food con- 
tainers is a thing rather worth while. Several days 
ago.a New York concern received a number of samples 

- of food products from a firm importing South American 
goods. These foods were not packed for American trade, 
containing as they did their inscriptions in Spanish. 
The one most conspicuous mark upon all of these tin 
containers, was that of a fish boldly embossed upon the 
top of each flat tin. The natural assumption was that 
these tins contained fish of some sort. 

However, when the tins were opened they were 
found to contain various kinds of preserved fruits and 
jam. The importer did not think this irrezevent mark 
would make any difference as to the contents when 
these products were placed upon the market, especially 
after the buyers had once sampled the goods he wished 
to push. This man held that the way to sell goods is 
upon the merit of the product itself, holding that the 
label and exterior appearance of the packages had noth- 
ing to do with the matter, so long as the goods were sold. 

In his country, they are just as far wrong in one 
way as we are in the other. Here we lean entirely too 
much to the idea that “the package sells the goods.” 
When a food product seeks admission to the confidence 
of the American public, the label must at least tell an 
honest story, but whether or not it tells its story, the 
product itself must be proven definitely to be of high 
quality and of indisputable character. 


EVENTS OF THE WORLD 


Of course we must not speak about happenngs in 
this world, unless they pertain to or are directly con- 
nected with canned foods. But we can quote from some 
daily papers: 

Recently a well-known New York daily asked “For- 
eign Red ardor over the cases of Sacco and Vanzetti, 
who held up and murdered a paymaster for a bourgeois 
payroll, leads naturally to the query: Just what does 
a Red have to do before his comrades will allow the law 
to take its course?” 

Brest, October 20.—Brandishing red flags and ban- 
ners inscribed “We demand Jutsice for Socco and Van- 
zetti,” and “Down With Capitalistic America,” a mob 
numbering more than 6,000 stormed the United States 
Consulate here today. 

Brest is governed by a Communistic mayor. The 
agitation is reported to be spreading like wildfire 
throughout southern France and Italy. 

Rome, October 22.—Threatening letters received 
by United States Ambassador Richard Washburn Child 
from suspected Communist sources are being traced by 
the police. 

Extra guards have been placed about the embassy. 
News of the attack on Ambassador Herrick in Paris 
has increased the anxiety here. 

Brussels, October 20.—Heavy police guard was 
thrown about the American Legation as a result of 
Communist demonstrations. 

Crowds gathered before the legation shouting “Re- 
lease Sacco and Vanzetti.” The mob became so threat- 
ening that extra police were called and dispersed the 
mob with batons. Threatening letters have been re- 
ceived by Minister Brand Whitlock. 

London, October 20.—Letters similar to those re- 
ceived by Ambassador Herrick at Paris. demanding the 
release of Sacco and Vanzetti, awaiting sentence at 
Baintree. Mass., for murder. have been sent to Am- 
bassador Harvey here for the last two weeks. 

Three of the letters received by Ambassador Har- 
vey were from various branches of the Communist or- 
ganization in London. The Communist letters were 
not threatenine but intimated that severe sentence 
would be keenly felt by Communist oranizations 
throughout the world. 


| 
. 


October 31, 1921 


THE CANNING TRADE. 25 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery 


FOR SALE—Morgan 8-Track Nailing Machine, 
motor driven, on wheels.. Motor is 3 H. P. D. C. 115 
volt. Price $700.00, f. o. b. Ft. Wayne, Ind. Chas. N. 
Braun, 825 Calhoun St., Ft. Wayne, Ind. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE—1 Sprague-Lowe Pulper, complete 
with screen, in good operative condition. Address Box 
A-908, care of The Canning Trade. 


FOR SALE—Fancy Tupelo Honey, that does not 
crystalize. Packed in glass and cans. Write for prices 
today. Packed by Chipola Preserve Co., Marianna, Fla 


FOR SALE—200,000 No. 2 Sanitary tins and tops litho- 
graphed Washington coffee, in original cases. H. Greene, 
United Welding, Nott and Vernon Ave., Long Island City, N. Y. 


For Sale—Factories 


EMPLOYMENT EXCHANGE.. 


HELP WANTED. 


WANTED —Traveling salesman to sell canned foods; one 
who has had some experience and can map out territories and 
routes. Give age, salary expected and where last employed in 
first letter. Address Box B-911, care of The Canning Trade. 


WANTED—Manager, for jelly and apple butter department 
of apple product plant. Desire man of general experience and 
ability to handle workmen. Need not possess special skill in pre- 
serving. Position offers wide opnortunity to capable man. Ad- 
dress Box B-909, care of The Canning Trade. 


WANTED—Experienced Max Ams Closing Machine man, 
all winter’s work. Permanent position if he gives satisfaction. 
One not familiar with Max Ams machine need not apply. State 
experience and salary expected. Immediate employment. Ad- 
dress Box B-912, care of The Canning Trade. 


SITUATIONS WANTED. 


WANTED—Position by manager-processor; expert in can- 
ning, preserving, pickling, making of fruit syrups, pectin, etc. 
Able to build, equip and operate plant. Know all lines of ma- 
chinery. Middle aged, 27 years experience, best of references. 
Address 1004 Grand Central Ave., Tampa, Fla. 


FOR SALE—A fully equipped canning plant in operation for 
all lines fruits and vegetables, 60 horse power boiler, 20 horse 
power engine, railroad siding and two good wells. Inquire A. G. 
Gentz, Lineboro, Md. 


FOR SALE—Fully equipped Canning Plant in the 
South for Oysters and Shrimp. Operating now and 
has been for the past twenty-seven years. Selling on 
account of retiring from business. Write Box 1198, 
Jacksonville, Fla. 


Wanted—Miscellaneous. 


WANTED—Young man with some knowledge or in- 
terested in the canning business who has, or can secure, 
twenty-five to thirty-five thousand dollars to become interested 
and manage under supervision, the canning of a new specialty. 
Success assured. A permanent position as well as good 
returns on investment. Do not reply unless you have the 
capital. Address Box B-913, care of The Canning Trade, 


CAN MACHINERY—Wanted, two McDonald No. 
3-B Double Die Automatic Presses. State prices, age, 
condition and where same can be inspected. Address 
A-906, care of The Canning Trade. 


WANTED—One 15 to 20 H. P. Portable Boiler, 
Locomotive type. Must be in A-1 condition and cheap 


for cash. Address Southern Beverage Corp., Charles- 
ton, S. C. 


WANTED—Open for proposition as superintendent of some 
good, reliable canning company that appreciates a canner not 
only of one line but of all fruits and vegetables packed in tin 
cans, bar none. Have had 30 years’ experience in the canning of 
all different kinds of fruits and vegetables. Also experience in 
selling. Can furnish best of references from past employers. 
Address Box B-907, care of The Canning Trade. 


HIGHEST QUALITY 
Chili Sauce 
Tomato Catsup 
Whole Tomato Puree 


Greenabaum Bros., Inc. 
SEAFORD, DELAWARE 


130 N. WELLS STREET 131 STATE STREET 
Chicago, Ill. Boston, Mass. 
Cc. L. JONES & CO. 
BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 


: 
| | 
| 
_ 
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CALIFORNIA MARKET} 


4 
4 


Buyers Ordering Before Railroad Tie-Up—Shipping Depart- 
ments Very Busy—Cherries Cleaned Up and Stocks of 
Peaches Badly Broken—Olive Crop is Light—Demand 
for Olives Light—Business in Pineapples Quiet— 
Canners Interested in Coming Important 
Meeting — Coast Notes. 


San Francisco, Cal., Oct. 28th, 1921. 


The Market—Trading in canned foods has been stimulated 
to quite a noticeable extent of late by the threatened railroad 
strike. Buyers who have been holding off have sent in orders 
for such lines still in stock and have specified immediate de- 
liveries, hoping to be able to get purchases before any acute 
disturbance in transportation takes place. Those who placed 
orders earlier in the season are also requesting the early ship- 
ment of goods, so that the shipping departments of the various 
canneries are very busy. As far as the movement of stock is 
concerned the situation in this market could scarcely be im- 
proved upon. Stocks of apricots in first hands are exceedingly 
light and the pack may be said to be cleaned up. Cherries are 
not to be had and there seems to be no one in the business 
able to offer full assortments of peaches. Most packers are now 
out of No. 2% choice yellow cling peaches ana other grades are 
in light supply. Stocks of yellow freestones are in a little better 
supply, but in no grades are they large and an early clean-up 
is expected. The scarcity of clings is turning the attention of 
the buying trade to freestones and much of the business now be- 
ing transacted is on this variety. Many calls are being received 
for asparagus, but the pack ig -about cleaned up, one of the 
largest operators reporting that its holdings scarcely exceed 
five thousand cases, which is almost a negligible quantity, of 
course. 


Olives—The California olive crop promises to be a light 
one this year, the condition of the crop being estimated at sixty- 
three per cent. of normal, as compared with seventy per cent. 
last year. Most of the packing concerns are preparing to limit 
their output and a larger part of the crop than usual will be 
devoted to the manufacture of olive oil. The antagonism to 
canned ripe olives is gradually wearing away, but packers realize 
that it will be some time before the demand can reach former 
levels and do not care to put up a surplus. Picking has com- 
menced in some sections and will soon be under way all over the 
State. Opening prices have been named on ripe olives by the 
California Packing Corporation as follows: 


Medium 


Mammoth Ex. Large Large 
Tall Quarts... $ 5.50 $ 4.90 $ 4.00 
Tell “Cyl. Pints. 8.25 2.75 2.25 $ 1.90 
17.00 15.00 12.50 11.00 
Gold Leaf Brand, Extra Standard Grade. 
Tall Quarts......... 5.00 4.50 3.60 8.25 
| 15.00 12.50 11.00 10.00 


Special sizes are quoted in No. 10 tins, Del Monte extras 
being as follows: Colossal, $25.00; Jumbo, $22.50, and Giant, 
$20.00. 


Pineapples—Little business is being done in Hawaiian canned 
pineapple, outside of crushed and grated, since sliced goods have 
largely been disposed of. Just how much more business could 
have been handled is a question, but it is a fact that practically 
every concern has received more orders than can be filled. Some 
have been compelled to turn down all European business and 
still have not been able. to fill all orders. The demand for 
the crushed and grated goods is showing a steady increase and 
there is now no doubt but that these grades will be cleaned 
up. It is no longer a question of finding a market for Hawaiian 
canned pineapple, but rather one of getting sufficient goods 
to fill the demand that has been created. 

Salmon—With the arrival this week of the bark Star of 
Scotland from Karluk, Alaska, the last of the salmon fleet is 
in port, bringing the receipts of canned salmon up to 788,924 
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cases. As San Francisco packers operate almost exclusively i 
the Bering Sea district the, bulk of the fish handled “end is 
choice Alaska red salmon. Thirty-two vessels were sent north 
this season by the Alaska Packers’ Association, and all returned 
to port without a mishap. One vessel, the Santa Clara, was 
forty-four days from Karluk to this port, reaching home just as 
vessels were being dispatched to search for her. 

Important Meeting at Berkeley — California canners are 
greatly interested in a meeting which has been arranged for 
their benefit at the University of California on November 17th 
under the direction of Prof. W. C. Cruess of the Food Products 
Laboratory of the University. The Division ot Viticulture and 
Food Products has been conducting some exhaustive experi- 
ments along the line of food preservation and these will form 
the basis for the program that has been arranged for the can- 
ners. Day and evening sessions will be held and among the 
speakers will be Dr. R. W. Hilts, chief of the Western Division, 
Food and Drugs Laboratory, United States Department of 
Agriculture, who will speak on tomato products; Prof. C. H. Mc- 
Charles, whose topic will be “Standards for Canned Fruits”; 
Prof. E. L. Overholster, who will talk on varieties of fruits for 
canning; Dr. Karl F. Meyer, Dr. E. G. Dickson and Dr. Ivan C. 
Hall, who will tell of the latest developments in the B. Botulinus 
investigations; S. A. Bjarnason, who will speak on the use of cold 
storage fruits, and Prof. W. V. Cruess, who will talk on new 
fruit products. Many cannery superintendents and executives 
are expected to be present and the meeting is considered to be 
one of the most important ever arranged under the auspices 
of the University. 

Coast Notes—Louis Gaume, superintendent of the Gridley, 
Cal., plant of Libby, McNeill & Libby, states that plans are 
being made for extensive improvements at the plant before next 
season, including the addition of more warehouse room and 
cottages to house outside help. The entire 1921 pack of peaches 
has been sold and about two-thirds of the output has already 
been shipped. 

A. V. Stuart has purchased the Ripon Cannery, Ripon, Cal., 
and will pack olives this season from his large orchard near 
that place. 

Among the visitors of the week have been F. P. Kendall, 
manager of the Portland, Ore., branch of the American Can Com- 
pany; E. B. Deming, salmon packer of Bellingham, Wash., and 
William Matheny, general Western sales manager of the Carna-: 
tion Milk Company. 

James D. Dole, president of the Hawaiian Pineapple Coni- 
pany, Ltd., has returned to Honolulu, T. H., following a stay 
of a couple of months ‘at San Francisco. 

Mrs. Paula C. Ringressy, of San Francisco, who has spent 
the last year and a half in Guatemala in the employ of Clarmont 
& Co., pineapple growers, is here for a short stay to select an 
agent for this concern. 

The Del Monte Products Company has been incorporated at 
San Francisco to engage in the canning business, with a capital 
stock of $10,000. The directors are V. W. Vincent, F. D. Madi- 
son and Charles A. Ruggles. 

The Oregon-Alaska Packing Co. has been incorporated at 
Portland, Ore., with a capital stock of $50,000 by A. H. Range, 
R. J. Huntington and Laurence Vincent. 

Articles of incorporation of the Fruit Beverage and Canning 
Company have been filed at Snohomish, Wash., with a capital 
stock of $10,000 by F. V. Bowen and E. C. Ferguson. ‘ 

The Fontana Food Products Company has purchased nine 
acres of land at South San Francisco, Cal., and has awarded 
the contract for the erection of the first unit of a plant which 
will consist of three units. The company will manufacture 
macaroni and numerous food specialties. Mark E. Fontana, son 
of M. J. Fontana, of the California Packing Corporation, is 
president of the new company; Lucian Podesta is vice-president, 
and A. E. Scearboro is treasurer. - ‘ 

The California Prune and Apricot Growers, Inc., represent- 
ing more than seventy-five per cent. of the California produc- 
tion of these fruits, has protested to Attorney General Daugh- 
erty against any modification in the packers” consent decree, 
declaring that this would not be in the best interest of pro- 
ducer, consumer or distributor. 


“BERKELEY.” 


YES, WHO WILL? 


“A gentleman up in Dutchess County, N. Y.,” says a well 
known daily, “repaired a church bell which had not rung in 140 
years, and now hopes that he may repair the Liberty Bell in 
Philadelphia which announced the Declaration of Independence. 
It is to be hoped he can repair the bell; but who will repair the 
Independence ? 


Pani 
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POSITIONS WANTED 


WANTED—Position as superintendent or foreman, by a 
middle age man, married. Years of experience in canning and 
capable of installing, operating and repairing any kind of ma- 
chinery that would be found in or around a canning factory. Can 
give good recommendations. Adgress Box. B-905, care of The 
Canning Trade. 


WANTED—Position as Superintendent-Processor by expert 
in packing all fruits and vegetables, ribbon cane syrup, goods in 
glass, etc. Thoroughly familiar with all machinery. Reliable 
and dependent and can furnish best of references. Address Box 
B-914, care The Canning Trade. 


WANTED—Food manufacturing expert ot 20 years’ experi- 
ence open for position. Quality packer of fruits, vegetables, 
jams, jellies, condiments and vinegars; also organizing, growing 
and selling experience. Technical training. Al references. Ad- 
dress Box B-915 care The Canning Trade. 


WANTED—Position as Manager of a canning plant. Ex- 
perienced French cannery manager, 45 years old, living in Cali- 
fornia, with thorough knowledge of fruit, jellies, vegetable, fish 
and fancy canning, is desirous of making arrangements to take 
charge of a cannery in the U.S. A. or South America. Besides 
French, speaks English, Spanish and Portuguese. Address Box 
B-916 care the Canning Trade. 


FOR SALE 


FOR SALE—A New Jersey Cannery—brick store houses, 4 
boilers, 400 h.p. capacity; 1,450 acres of land. Two railroads; 
land adapted to growing Tomatoes, Peas, Beans, Beets, Pickles, 
Peppers, Squash and Pumpkin and Corn. A bargain with a won- 
derful opportunity. For details address Box A-917 care The 
Canning Trade. 


FOR SALE—Principal interest in a geod canning 
factory located in best tomato section of Indiana. 
Write Postoffice, Box 24, Greenfield, Ind. 


THE CANNING TRADE. 


Made up or in Shooks. 


901 S. CAROLINE STREET 


CANTON BOX COMPANY 


2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Cargo or Carload, 


The Baltimore Box and Shook Company 


-—— MANUFACTURER——- 
Canned Goods Cases 
BALTIMORE, MD. 


Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing ters insure p t 
delivery and short haul. 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


achine 


The Cameron 


isters, etc. 


CAMERON CAN MACHINERY CO., CHICAGO, U. S. A. 


125 Parallel Shaft Bead- 
ing and Flanging Machine 
is used in the Manufacture of 
drums, buckets,tubs, ash cans,can- 


‘‘Every machine for can making’’ 


“AGENCY EUROPEENE-CONTINENTALE CAMERON CAN MACHINERY CO., 56 Avenue De Chatillon, Paris, France.” 
“WM. COOPER PENN & CO., 25 Victoria St., London, England.” “D. M. KABLE, Posteffice Bldg., Hongkong, China.” 


— 
Cleaner and Cleanser. 


CHICAGO MARKET 


Corn Statistics a Shock to Brokers and Buyers—Guessing On the 
Tomato Statistics—The Famous Resolution Coverning the 
Consent Decree to be Resubmitted to Western Meet- 
ing—A Word About That Program—Buyers Not 
Buying and Sellers Not Anxious to Sell. 


Chicago, Oct. 28th, 1921. 


The statistics of the output for 1921 of canned corn com- 
piled by the National Canners Association shocked the sensibili- 
ties ot the brokers and buyers of Chicago. 

They had been lead to believe by “Ine Open Price Asso- 
ciation” that the output would not exceed seven million cases, 
but I reckon the National Canners Association statistician found 
some corn canneries that the “Open-Price” man did not know 
about. 


The pack of eight million nine hundred thousand cases of 
canned corn added to about a million and a half carry over 
from the 1920 pack gives us ten and a half million cases for 
the year’s supply, which is a plenty. It is true there was con- 
sumed last year about fifteen million cases, but consumers 
are not consuming like they consumed last year. However, 
we have got that corn to sell and we will do it and get the 
price, too. 

A buyer told me today that the same thing would occur 
with the tomato pack and that the output would be much greater 
than any of estimates that were being made and that it would 
be more shocking than the corn output. 

My guess is as good as his, however, and I do not put the 
tomato output for 1921 at over seven and a half million cases. 

That Famous Resolution—I understand that the famous “res- 
olution” which has stirred up such a row in the Western Can- 
ners Association and between its members and the wholesale 
grocers will be resubmitted at the regular meeting of the West- 
ern Canners November 11 and 12, 1921, at Chicago, so | under- 
stand, to be voted upon at the regular meeting. 

It is held that notices were sent out to all the members to 
attend a special meeting, but that the purpose of the meeting 
was not stated, and in fact no such action was contemplated, the 
meeting being called to consider corn output statistics. 

The constitution of the Western Canners Association does 
not fix a quorum and therefore under ordinary parliamentary 
practice a majority of the members would be required for a 
quorum. The resolution will be submitted as not having the 
approval of a quorum, there being only about 20 or 25 members 
at the meeting which passed it. 

The meeting of the Western Canners Association at Chicago 
November 11 and 12, 1921, Hotel Sherman, will be a “tent 
buster,” so is is thought, as matters of interest and importance 
are to be considered and the fight over the now famous “resolu- 
tion” in re meat packers—canners and wholesale grocers will 
probably be a pretty one, unless the officers of the Association 
take it into executive session and smother it. 

There will be celebrities at the convention of the Western 
Canners Association, Chicago, November 11 and 12, 1921, Hotel 
Sherman. 

H. P. Strasbaugh, President National Canners Association; 
James Moore, Vice-President N. C. A.; J. W. Herscher, President 
National Wholesale Grocers Association; Oscar B. McGlasson, 
ex-President N. W. G. A.; Roy F. Clark, ex-President Western 
Canners Association; J. W. Hill, Vice-President, W. C. A.; J. A. 
Hageman, Secretary Wisconsin Canners Association; W. C. 
Leitsch, ex-President N. C. A.; Walter J. Sears, ex-President N. 
C. A.; R. F. Mallott, Wholesale Grocer, and Minister Charles 
. Bryson, editor Chicago Journal of Commerce; Ogden S. Sells, 

President Canning Machine and Supplies Association; Paul E. 
Kroehle, President National Broker Association; Richard Dickin- 
son, ex-President N. C. A.; Lon A. Sears, ex-President N. C. A.; 
H. A. Orr, President Open-Price Association; H. W. MrCartney, 
Indiana Cost Accounting: J. W. Deniger, Wisconsin, Factory 
Efficiency; C. H. Sears, Ohio, Soil Conservation; W. L. Crites, 
Ohio Seed Supply; E. P. Gales, Iowa, By-Products; F. B. Cos- 
grove, Maine, Auditing; Fred A. Stare, Wisconsin, Membership; 
E. W. Virden, Iowa, ex-President Western Canners Association; 
W. R. Roach, Michigan, ex-president W. C. A.; Ira S. Whitmer, 
Illinois, ex-President W. C. A.; William Moore, Illinois, ex-Presi- 
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Can Prices 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


Fidelity Can Company 
Baltimore, Md. 


Prices Quoted on Request 


The Chisholm-Scott Company 
VINER FEEDER 


(WHITE STYLE) 


THE FAST COMING FEEDER 


Just attach it and keep it oiled 
---it stays on the job. 


403 installed in 1920 and 1921 


It saves your workman’s 
time and expensive shut- 
downs---which means 
your money. 


WRITE US. 


71 E. State St. 


28 
SC 

: 
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CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


**** Many 


canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 
ASPARAGUS*—(California) 
No. 2% White Mammoth.. 4 00 
“  @reen, 
“ White, Large. 4 25 
** Peeled,“ . Out 
Green, 
White, Medium... ...... 
* Green, 3 50 
White Small... ...... 
“Green “ 
Tips White Sq 


BAKED BEANSt-No. 1, Plain............. 


BEANBSt—N 0. 2 String. Btandard Green 9% 
* 10, — 
Cut White 1 oe 


= “ 2 Stringless, Std............ 1 00 
ss “ 2, White Wax Standard 1 00 
“  Standards..... ...... 
“  soaked.......... 1 00 


BEETSt-—No. 8, Small, Whole 1 60 
“ 2, Standa: 
Large, 


CORNI—No. Ever., f.o.b. Balto. 1 00 
“ gtd. Ever.,f.o.b.Co... % 


gtd.Shoepegf.o.b.Balto. 1 00 
 Ex.8td.Shoepegf.o.b.Co. 1 10 
Fey Shoepeg f.o.b.co. 1 25 
ad “ gtd. Maine Style Balto ‘1 00 
§td.MaineStylef.o.b.Co. 90 
“ Ex. Std. Maine Style..... 1 05 
“ Ext. Std. Style f.o.b. Bal. 1 15 


Extra f.o.b. Countyv...... 


“ 10 

MIXED No. 2—12 Kinds..... 1 05 
BLES FOR 80) orit “10 5 50 
OKRA AND }No- 2, Standard 
TOMATOES$5 “ 3, 


w—No. 2, 
“No.4, “ 
5 


No.1, EJ 8tds. No,4Sieve 00 

“ Fancy Petit Pois......... 1 20 

PUMPKIN}—No 3 Standard. 

Squash...... 

éAUERKRAUT}—No. 2, Standard... 110 

“ 


Bolte, N.Y. 


TSS 


(t)Jos. Zoller & Co., Ine. 


(§)Wm. C. West & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued. 


Balte. N.Y. 

SUCCOTASH!—No. 2, Green Beans...... 200 115 
“With Dry Beans 125 175 


New York «+ 16 

SWEET POTATOES}-No. 2, Standard Out 1 05 
‘* No. 3 8té.f.o.b.Balto 1 30 1 76 

“Std. f.0.b.Co. 1.20 Out 
98td.f.ob 7 Out 


“ 


TOMATOES!-No. 10, Fancy, f.o.b. Bal. Ou Out 


Jersey, “ Fac’y ...... Out 

Stand., Balto 450 4 75 
Stand., “ Co... 425 5 50 

Sani.5% in.cansa145 1 20 


Jersey, f.0.b. Co. Out Out 
Ex. Std., “ Balto. 1 50 


10, Std.f.o.b.Co.4 00 5 50 


CANNED FRUIT PRICES—Continued. 


Balto. N.Y 
PEARSt—No. 3, Standards in Water.....175 180 


Syrup... 225 255 


PINE- No. 2, BahamaSlicedExtra Out Out 
APPLE*- " 1 35 

“Sliced “ Std. Out 15 

Hawaii Sliced Extra 325 250 

“Stand 300 225 

“ Stand 250 275 

Grated Extra 275 300 

10, “Stand. 200 20 


“10, Shredded Syrup........ Out 


TOMATO PULPI-No. 10, Standard....... 27% 425 


CANNED FRUITS 


APPLES—No. 

10. \f.0.b. Co... Out 

Out 

BLACKBERRIES§—No. 2, Standard...125 250 

“2, Preserv 50 Out 

BLUEBERRIES—No. 10, Maine........... ...... 13 00 
2 50 

CHERRIES§—No. 2. Seconds, Red........ 
White...... Out 

Stand Water........ Out 


Red ° 10,Beur 16 00 

Choice 285 825 
GOOSEBERRIES$—No. 2, Stand. 160 160 
900 8 60 


PEACHES*—No. 2%, Cal. Stand. L.C.. 2 65 
2%, “ Ex.8td." 
PEACHESt—No. 1, Ex. Sliced Yellow 160 190 


 2S8tandard White... Out Out 
Yellow... ...... Out 
Seconds, White...... Out Out 


No. 3, Standards, White. 200 1°85 
pi Yellow 2 25 


“ White. 275... 

“ Yellow 300 

Selected, Yellow.....350 280 

Seeonds, White.....175 200 

Pies Unpeeled........ 12% 126 

No. 10, Unpeeled........ 400 570 

Peeled... 8 00 8 00 
PEARSt—No. 2, Seconds in Water........ ...... 

Standards 160 135 

Ex." in Syrup......150 166 


“ $, Seconds in Water....,.. .... 


10, Standard Water...... 7 50 
CANNED FISH 


%4Flat 
OYSTERS§— 5-oz. Standards 
4oz. 
10-oz. 

8-oz. 
6-0z. oc. 


Out 
= “1, Pink, Tall 117% 
“4, Columbia, Tall. Out 
450 
Chums, Tallis 1 00 
- Medium Red, Talls... ...... 150 
SHRIMP}—No. 1%, Wet or Dry............ 375 
pO e., pac 
‘ 2 25 
: mustard keyless... 3 00 
mustard keyless 2.65 
= California, per cse 16 56 
13 50 
5 25 
4 50 
7 50 
13 50 
5 50 
Cal. 10 00 
Yes Striped 3 00 


3 00 : 
3 10 
3 tb : 
3 00 
Out 
425 
8 30 
3 80 
* “ Green, 8q....350 15 
" In Baucs....... 80 Out " “ stand, 
“ 9, In Bauce........120 1 25 Seconds, Balto. 95 ___...... PLUMSt-No. 2, Water... 
100 RASPBERRIES§—No 2, Black Water. 175 2 60 
5 Red 
Out Black Syrup.. 2 00 i 
10, water......... 
STRAW- No. 2, Ex. Stan. Syrup. 
215 BERRIES§—‘* 220 Out 
Out Extra Preserved... 250 Out 

Red Kidney, Stand... 120 Out “ Out 

Out “1, Extra Preserved... 130 Out 

116 “1, Out 
Out “ 
1% HERRING ROE*—No. 2, Standesd 

LOBSTER*—(-1b. Flats, 4 6 65 
% -Ib Flats, 8 d0Z OL 

175 

1 25 
Out = 200 Out 

115 (Out White Syrup—— 225 3 10 SALMON* “ 1, Red Alaska, Tall... 325 260 

“ Extra Std. Western. («Out “Ex. Preserved......275 Out " 

“ “ Standard Western......... ...... 90 

3, Standard, Split....... 95 Out 
Out 
PEASt 2s—No. 1, Sieve......f o b factory 2% 3 

2%, Cal. f.0.b’coast 


30 


W. A. Miskimen, Illinois, ex-President W. C. A. 


program. 


the Western Canners Association. 


dresses in their modern styles. Come on over! 


don’t seem disposed to sell canned foods. 


quantities as possible. 


cussion now under way, he said: 


line in ordinary times and business conditions. 


profit. 


chases at a horrible loss. 


of canned foods that they couldn’t breathe. 


business and don’t know how to get it. 


nary hard, close competition.” 


MAINE MARKET 


satisfactory — Pack of Clams Light. 


THE CANNING TRADE. 


There are many, many more will particypate in the pro- 
ceedings of the convention, most of them being on the speakers’ 


There will be a dinner with music, speeches and songs F 
day evening, November 11, from 6 P. M. to 8 P. M., at Hotel 
Sherman, at which all attending ladies will be the guests of 


By the way, I was about to forget, your old friend Wrangler 
is on the program for a few remarks, so I understand, and 
as. he has made speeches in his time on every known kind of an 
occasion from the unveiling of monuments and the dedication 
of a battleship down to stump speeches for free silver coin- 
age and single tax, he will promise to speak only enough to cover 
the subject, but brief enough to be interesting, like the women’s 


The market is uninteresting—buyers won’t buy and sellers 


Wholesale grocers are well supplied with assortments of 
canned foods now and are having a good business, but they are 
sticking to their policy of buying only as needed and in as small 


A big buyer (Chicago) addvanced an argument in relation 
to the meat packers going back into the canned foods business 
which is new to me and I present it as appropriate to the dis- 


“Wholesale grocers are making too much fuss about the 
competition of meat packers re-entering the canned foods busi- 
ness. They cannot compete with trained merchants in that 


“They jumped into the canned foods business speculating 
in war-time when anybody could shut his eyes, buy anything that 
was offered, go to bed, get up next morning and sell it at a 


They had no business in canned foods before the late war 
and haven’t had any since, except to sell their accumulated pur- 


“They tried to get from under, but when goods began to de- 
cline they could not get out, as they had no trade established 
either with jobbers or retail grocers. The only outlet they had 
was to sell to their branch houses, and they were all so full 


The brokers finally unloaded them by selling their stuff 
to the wholesale grocers at prices that were inhumanly cruel. 

“Even if they were, though a modification of the cele- 
brated decree, to get back into the canned foods business, they 
would be of no use to the canners, as the big business they did 
in war-time was purely speculative and they have no established 


“A retail grocer does not buy his canned foods (except 
canned meats) from the meat packers, and never will. 
people they employ to handle canned foods are from their 
own force, raised in their business, their knowledge is confined 
to meat, hair, horns and hides and they are not competent to 
buy or sell canned foods. The regular wholesalers and dealers 
in canned foods could “run rings around them” in times of ordi- 


I give this argument as it was presented to me by a big 
Chicago canned foods buyer without comment or prejudice . 


WRANGLER. 


Maine’s Factories Depend Largely Upon Water Power, and 
Drouth is Threatening This — Corn Market “Resting 
Easy”—Shipping Apples—Sardine Situation Un- 


Portland, Maine, Oct. 28, 1921. 

A condition more serious and possibly more lasting than 
the railroad strike is facing Maine’s manufacturing interests. Our 
water power here is utilized extensively, and by far the greater 
part of our mills and factories are operated by this means. 
long drouth is now showing its effect in dry lakes and rivers, 
even the reserve water basins being way below anything re- 
corded before. Failure of our “white coal” will mean the closing 
of many of our industries, and a serious handicap to all business. 

Corn—The Maine corn market may be said to be “resting 
easy” at present. Buyers are not interested beyond their im- 
mediate needs, but canners are confident that the demand for 
goods must come sooner or later. Unsold goods are being ware- 
housed for the winter and will be held until the market wants 
them. Prices will not be lowered. One dollar and fifty cents 


October 1921 


is the market quotation for No. 2 fancy Maine corn, with $1.75 
for Golden Bantam and $1.60 for yellow sweet corn. Bantam 
corn on the ear is practically all cleaned up, but small pick-ups 
are reported at the old prices of $3.50 and $7.50 for 3s and 10s. 
Standard Crosby corn is held at $1.10, and offers of less money 
have failed to interest the packer. Extra standard is quoted 
at $1.25 and $1.30, but is not exciting much interest on the part 
of the buyer as yet. 

Apple—Shipment of canned apple has begun in earnest, and 
some exceptionally fine goods are being delivered. The fresh 
apple market is very active, and record prices are being ob- 
tained for fancies in barrels and boxes. It is very apparent 
that the Maine crop is being called upon to fill the shortage from 
other States. There is a lack of demand for export, which has 
previously taken a very large part of local appies, but this lack 
is more than taken care of by demand from distant domestic 
markets. Canned apple is held at $5.00 per dozen factory for 
quartered, and sliced at the same price or 25c higher. There 
has been cheaper apple sold from Maine, but not of the high 
quality which is becoming know in the market. 

Sardines—The situation remains unsatisfactory, and is dif- 
ficult to describe owing to conflicting reports received from dif- 
ferent sources. It is evident that the run of fish this season has 
been very light indeed, and not of the size most desirable for 
the sardine factory. To this fact is attributed the low prices 
which now prevail, $2.60 and less for standards—quarter oils 
keyless. Certain packers who do not wish to compete for this 
low-priced trade are withdrawing their goods from the mar- 
ket and closing down their factories. The can plants, used as 
barometers, indicate that very littlé business will be done in 
the remaining short season; can sales are light and the factories 
are lessening their capacity in order to have no great surplus on 
hand when the season closes. It is evident that the sardine in- 
dustry is one of the heavy sufferers of the “reconstruction 
period.” 

Clams—One dollar and twenty-five cents and $1.80 for 5-oz. 
and 8-oz. remain the current quotations for canned clams. The 
pack has been very light all through the State, some of the fac- 
tories not having opened up since the spring season. The sales 
have not been heavy, but continue to keep pace with the produc- 
tion, so that there will be no surplus stock to carry over after the 
factories close down. 

MAINE. 


NO BREAKS-NO LEAKS 


Every Caldwell Tank is machine-planed 
and jointed— properly. The Caldwell 
press Tank swells just enough to make it 
virtually a solid piece of wood, thorough- 
ly leak-proof. True, tight, and properly 
braced—there is no possibility for bulges 
or breaks. 

Caldwell Tanks are built by men who 
have been making superior tanks for over 
30 vears. 


Send for Catalgue 
W. E. CALDWELL CO. 


i 2310 BROOK ST. LOUTSYiLLE, KY. 


POSITION WANTED 


WHAT HAVE YOU TO OFFER 


Experienced in developing, 
manufacturing and selling can- 
ning machinery and equipment. 
---Address Box B-903, care 
The Canning Trade. | 
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LIVINGSTON’S STONE TOMATO 


There has not been a superior sort introduced in the 
thirty years that Livingston’s Stone has been on the 
market. The large, bright red fruit is always smooth, 
with thick flesh, small seed cells, never hollow, and has 
few seeds. Skin strong, stanns shipping or hauling very 
well. Produces largest tonnage per acre. Bears until frost. 


We Originated The Livingston’s Stone 


We grow every pound we sell. Have sold largest canners for 
years, Order direct from us, or insist on your dealer supplying 
in cur bags, under registered trade-mark seal. Never sold in 
Lulk to dealer or grower. 

Beware of “' y-prodnct”’ ssed, saved at canneries. 

Can also supply Bouny Best, Chalks Jewel, Etc. 


Ask for Prices and Catalog 


LIVINGSTON SEED CO. 


Famous for Tomatoes Columbus, Ohio 


H. D. DREYER & CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBRANNA AND SPRING STREETS, BALTIMORE 


Automatic Can Making Machinery 
BALTIMORE, MD. 


SLAYSMAN 


BIG REDUCTION 


IN PRICES OF 


Pulp Machines and Pulp Finishing Machines 


The Sinclair-Scott Company 
Wells and Patapsco Streets BALTIMORE, MARYLAND 


WRITE FOR 


P 
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RETORTS 
Our Own 


Manufacture 

All sizes in 

Stock for 

Immediate 

Shipment. 
ROBINS BECKETT CAN CLEANER 
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Made in two styles. Illustration shows double 
machine for tops, bottoms and bodies. Single 
machine cleans tops and bottoms only. 


A. K. ROBINS & CO. 


(BOB SINDALL) 
BALTIMORE, MD. 


PROTECT YOUR STOCKS 


with adequate Fire Insurance 
coverage, at all times. You 

can less afford to remain un- : 
protected this year than ever 
before, particularly when 
through 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANDE BUREAU 


you can make a saving in in- - 
surance cost averaging $6.40 
per thousand of Insurance 
carried annually 


Mail your instructions to 


LANSING B. WARNER, Inc. 


104 So. Michigan Avenue 
CHICAGO, ILLINOIS 


Officially endorsed by National Canners Association 


SMILE AWHILE 


cent. in price.”—Blighty. 
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THOSE MARKET REPORTS! 


“Pa, why do they say in the market reports that wheat is 
nervous ?” 


se “I guess, son, it is because it expects to be thrashed.”—Boy’s 
e. 


SUFFRAGISM 
Any then—poor man—dropped dead: 
“Twins arrived tonight; 
s More by mail,” he read. 
This telegram his wife had sent.—Princeton Tiger. 


: SO SAY WE, ALL OF US 
Any particular choice of cut?” asked the butcher. 
“Yes,” replied the customer, “I’d like a cut of about 50 per 


QUITE NATURAL 

A lecturer had been describing some of the sights he had 
seen abroad. 

“There are many spectacles in the world that one never for- 
gets,” he said. 

“I wish you would tell me where I can get a pair,” ex- 
claimed an old lady in the audience. “I am always forgetting 
mine.”—North China Standard. 


WHO ITCHES TO DO JURY DUTY? 
Citizen—Judge, I’m too sick to do jury duty; I’ve got a bad 
case of the itch. 
ee accepted. Clerk, scratch this man out!— 
idow. 


SPEAKING OF FORDS 


“This bus rattles a guy around so that if you put a can 
of peas and a can of beans in the back seat they will be Succo- 
tash before you go half a mile without even using a can opener 
on them. If you put in a can of oil and a sack of stone it will 
be McAdam pavement in two blocks.”—John Handshaker. 


Ted—What did you do to cheer him up when he told you his 
troubles? 
Ned—I told him mine.—New York Sun. 


Teacher—Willie, why is it you think history is so hard? 

Willie—Of course it’s hard; we’ve had a stone age, a bronze 
age and an iron age, and now we’re having a hard-boiled age.— 
Detroit News. 


Visitor—Plenty of deer about here, I suppose? 

Gillie—Weel, there was one. But the gentlemen kept shoot- 
in’ and shootin’ at the puir thing. A’m thenkin’ she left the 
neighborhood.—London Punch. 


“Law me,” an old lady said in front of a Smith Center store 
Saturday, “had I dared to wear knee-length skirts like the girls 
do now when I was young I would have run down a man six 
years before I did.”—Kansas City Star. 


NO MORE 
on tow many tons of coal does your furnace burn in a win- 
ter?” 
“As many as I can persuade the coal man to trust me for.”— 
New York Sun. 
SUGGESTED CHANGE 


The head clerk in the cloth department was measuring off 
some English worsted when he remarked: : 

“This English goods makes one think that unless some way 
is found to reduce that proportion of women to men in Great 
Britain the country will soon be called Jane Cow, instead of 
John Bull.” 


A REAL OPPORTUNIST 

“What is your brother doing now?” 

“Nothing whatever.” 

“Yes, but he has an idea. He is carefully reading all the ads 
for ‘men wanted.’ He has looked over a great many that tell 
him that no experience or capital is necessary. He is going to 
act just as soon as he finds one that states that no labor, not 
even an answering of the advertisement, is necessaary.” 

“Ah! Same old job, eh?” 
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WHERE TO BUY 


———<=<the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
‘Anromatic ing Machinery. Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERBS, vegetable and fruit. 


Ayars Machine wn Salem, N. J. 

Huntle Manfg. , Silver Creek, N. Y. 
Robins Co. baltimore. 

‘See Pumps. 


BOILER COMPOUNDS. 


Jos. Dixon Crucible Co., Jersey City, N. J. 
Grasselli Chemical Co., Cleveland, 


Rayong AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 
& Sons Co., 
A. K. Robins & Co. Baltimor 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 


BOTTLERBS’ SUPPLIES. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baltimore. 
Canton Box Co., Baltimore. 

Dreyer & Co., Baltimore. 
Embry Box Co., Louisville, Ky. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
cal. 


BROKERS. 


Cc. L. Jones & Co., cago. 
J. M. Zoller Co., Md. 
Geckos and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Hnameled 
Buckets. 
Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Ste neils. 
Cabbage Machinery. po ‘Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 


Ams Machine Co., Max, New York City. 
E. W. Bliss Co. Brooklyn 
Can Ghicago. 
John R, Mitchell “Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & I Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Zastrow Machine’ Co., Baltim 
Canning Experts. See Consulting Experts. 
eners. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Can ers’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines, bottle. See Bottlers’ Mchy. 


Consult the advertisements for details. 


CANS, tin, ail kinds. 


American Can Co., New York. 
Can Co., Baltimore. 

W. W. Boyer & Co., Baltimore. 
Continental Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore 

Heekin Can Co., "Cincinnati, oO. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 


Aves Machine Co., Salem, N. J. 
K. Robins & Co., B Baltimore. 


Capping colderless. See Closing 
ach 


Capping Steels, soldering. See Cannery. Supls. 


CARRIERS and Conveyors, gravity. 


Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
_ See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 
Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


& MAOHINERY, 
bean, seed, 
Huntley’ Mfg. Co., Silver Creek, N. Y. 
K. Robins & Co., Baltimore. 
Sinvlair Scott Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 


Ams Machine Co., Max, New York City. 

E. W. Bliss Co.,. Brooklyn, 

Cameron Can Mchy Co., Chicago, 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 
Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 


W. Caldwell | Co., Chi 
Pa Porte Mat & Mfg. Co., La Poste: Ind 
Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 


ers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 
¥. H. Langsenkamp, Indianapolis. 

Copper Jacketed Kettles. See Kettles, copper. 
CORN COOKER-FILLERS. 

Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 


CORN CUTTERS. 
A. R. Robins & Co., Baltimore. 


CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKEBS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, Ohio. 


Corn Mixers and Agitators. See Corn Cooker. 
Fillers. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 


Stecher Litho. Co., Rochester, N. Y. 
U. 8. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 


Countershafts. See Speed Regulating Devices. 


CRANES and: carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Edw. Renneburg & Sons Pat 1 
A. K. Robins & Co. Balt ee 


Zastrow Machine Co., 

Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, ete.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 
Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 
Double-Seaming Machines. See Closing Mchs. 


DRYERS, drying machinery. 
Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 
Enameled-lined kettles. See Tanks, glass- 

lined. 

EVAPORATING MACHINERY, 

Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., 
Factory Stools. See Stool 
Factory Supplies. See Cuanety Supplies. 
Farming Machinery. 
Fertilizers. 


FIBRE CONTAINERS for food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chicago. 


FIBRE PRODUCTS, boxes, boxbeard, etc. 
Fillers and Cookers. See Corn COooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, 

Huntley Mfg. “~ Silver Greek, N. J. 
A. K. Robins & ‘Co., Baltimore. 
Sinclair-Scott Co., Baltimore 


Filling Machine, syrup. See Syruping Ma- 
chines. 


FINISHING MACHINES, catsup, etc. 
= H. Indianapolis. 


Co., Baltimore. 
Sinclair: Scott Co., Baltimore. 


FLUX, soldering. 
Grasselli Chemical “ Cleveland, Ohio. 
Food Choppers. 
Friction Top Cans. See ans, tin. 
fruit Graders. See Cleaning and Grading 


Mehy., fruit. 

Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders. 

Huntley Mfg. Co., Silver Creek, N. 

Fruit Presses. See Cider Makers’ Mchy. 

Gasoline Firepots. See Cannery Supp es. 


Gauges, pressure, time, etc. See Power Plant 
quipment. 
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WHERE TO BUY—Continued 


GEARS, sient. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’d’g Mchy. 
Gravity Carriers. See Carriers and Con- 


veyors. 

Green Corn Huskers. See Corn Huskers. 

Green See Cleaning and Grad- 
ing M 

Hoisting <= | “Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers and Viners. See Pea, ‘Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
Sy Brines, ete.) See Cannery 
uppli 
Ink, can ampiog. See Stencils. 


INSURANCE, canners’, 

Canners’ Exchange, Lansing B. Warner, 
Chicago. 
Jacketed Kettles. See Kettles, copper. 

JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 
Sars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, proces: 
Ayars Machine Co., Salem, N oF 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


NIVES, miscellaneous. 
A. ata Robins & Co., Baltimore. 


KRAUT MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


LABEL Manufacturers. 
Calvert Lithograph Co., Detroit. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, SR & 
U. S. Printing & Litho. Co., Norwood, Ohio. 


LABELING MACHINES, can. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 
Molasses Filling Machines. See Filling Ma- 
chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, tubs, ete., fibre. See Fibre Containers. 


PAINT. 


Jos. Dixon Crucible Co., Jersey City, N. J. 

Paper Boxes. See Corrugated Paper Products. 

—— Cans and Containers. See Fibre Con- 
ainers. 

Paring Knives. See Knives, 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 
Arabol Mfg. Co., New York City 
Western Paste and Gum Co., Chicago. 


PEA and BEAN SEED. 


Seed Co., Chicago 
J. B. Rice Seed Co., 


Separators. 


PEA CANNERBS’ MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem 
Tiuntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 


Pea Harvesters. See Farming Machinery. 


Pea Hullers and Vin 
Chisholm Scott Co., Columbus, oO. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. i: 

A. K. Robins & Co., Baltimore. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes. Baskets, etc. See Baskets. 
rs Belts and Tables. See Pea Canners’ 


NEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales 
Picking Belts and Tables. See Pea Cannere’. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago 
Joseph Dixon Crucible Co., Seresy. City, N. J. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power lant 
Equipment. 


PULP MACHINERY. 
A. Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 


PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
Regulators for Cookers, ete. See Controllers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 


Saccharometers (syrup testers). See Cannery 
Supplies. 
SALT, canners. 
Sanitary Cleaner and Cleaner. See Cleaning 


Compounds. 
Sanitary —_— top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, 
Huntley Mfg. Co., ‘Silver Creek, 

Edw. Renneburg Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 


Scalding and Picking Baskets. 

Scrap Bailing 4 

Screw Caps, bottle. 

Sealing Machines, bettie. 

Sealing Machines, sanitary cans. 
Machines. 


See Baskets. 


“75 Bottlers’ Mchy. 
See Closing 


SEEDS, canners’, all —* 


Leonard Seed Co., Chica 
J. B. Rice Seed Co., Cambridge, nN. ¥. 


See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 


FE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mch y. Co., Chicago, Ill. 


Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, corn. 


a. fruit and vegetable. See Corers and 
cers. 


SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Scott & Co.. Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKEBS, . 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 


Steam Pipe Covering. See Boiler and Pipe 
Covering. 


Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc 
STENCILS, marking pots and brushes, brass 
checks, rubber and steel type, burning 


brands, etc, 
A. K. Robins & Co., Baltimore. 


TIRRERS FOR KETTLES. 
F. ae Langsenkamp, Indianapolis. 


STRING BEAN MACHI Y. 
ay | Mfg. Co., Silver Creek 
A. K. Robins & Co., Baltimore. 


Sapgien. engine room, line shaft, etc. See 
ower Plant Equipment. 
Supply gd on General Agents. See Gen- 


eral A 

nderson-Barngrover g. an Jo 1, 

Ayars Machine Co., Salem, N. a, et 

A. K. Robins & Co., Baltimore. 

Syrup Testers (saccharometers). See Micro- 

scopic Apparatus. 
Tables,  ekiow. See Pea Canners’ Mchy. 


H. Lan Indianapolis. 
Co., Baltimore, Md. 


TANKS, glass lined 5 


ANKS, WOODEN. 

we E. Caldwell Co., Louisville, Ky. 

Temperature Gauges. See Recording Instru- 
ments. 

Temperature Regulating Apparatus. See Con- 
trollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers, process. See Comizetns. 

Tin Lithographing. See Decorated ; 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINER 
Anderson-Barngrover Mfg. Co., San _ Cal. 
Ayars Machine Co., Salem, N. 

Huntley Mfg. Co., Silver Creek, N. Y. 
K. Robins & Go., Baltimore. 
aK, Seed. See Seeds. 


TOMATO WASHER 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 


Transmission Machinery. See Power Plant 


Equipment. 
Trucks, Platform, etc. See Factory Trucks. 
Tumblers, om. See Glass Bottles, etc. 
Turbines. See DPlectrical Machinery. 
—- Speed Countershafts. See Speed Reg- 
ulators. 


VALVES. 
H. W. Caldwell & Sons Co., Chicago. 


Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 


Frank Hamachek, Wis. 


Warehouses. See Sto 
Washers, bottle. See’ Bottiers’ Machinery. 
Washers and scalders, fruit, etc. See Scaid 


WASHERS, can and jar. 
Anderson-Barngrover Mfg. o.. San Jose, Cal. 
Ayars Machine Co., Salem, N. J. wa 
A. K. Robins & Co., Baltimore. 


Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, wood. 

Wiping Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

Wra ae paper. See Corrugated Paper 

TO 


Wrapping 7, can. See Labelling Mchs. 
WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


; 


October 31, 1921 THE CANNING TRADE. 


THE 


SIMPSON & DOELLER CO., 
BALTIMORE, MD. 


Evaporated and Condensed Mik CANS Fruit and Vegetable CANS Oyster and Shrims CANS 


CAN COMPANY 


Over 


“ MILLION CANS 


SEPARATE |, 
FACTORIES PER ANNUM 


FACTORIES 


ADDRESS 
PHELPS CAN COMPANY 


- Baltimore 
A lants at: Clarksburg. W. Va. mee Philadelphia. Ohio. 


Foot of Lawrence Street, Baltimore, Md. 
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